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RUMOR  THAT  THREE  MORN 
ING  DAILIES  WILL  RE¬ 
DUCE  TO  ONE  CENT. 


Merger  Is  Called  ‘The  Tennessean 
and  American”— Luke  Lea  the 
Leading  Personality  in  the  Com¬ 
bination — Statements  by  Milton  B. 
Ochs  and  the  Directors  of  the 
American— Adolph  and  George 
Ochs  Were  Not  Interested. 

The  Nashville  .\nierican.  established 
in  1830,  and  a  familiar  newspaper  title 
throughout  the  nation,  on  last  Sunday 
night  ceased  publication  and  was  merged 
with  the  Nashville  Tennessean.  The 
first  issue  of  the  combination,  on  Mon¬ 
day  morning,  had  the  title  The  Tennes¬ 
sean  and  American. 

On  Sept.  20  the  State  of  Tennessee 
granted  a  charter  to  the  ‘‘Tennessee 
Publishing  Company  of  Davidson  Coun¬ 
ty,”  capital  $600,000;  incorporators, 

M.  Shook,  J.  O.  Leake,  Herman  Suter, 
F.  M.  Ewing,  G.  T.  Fitzhugh  and  Luke 
Lea.  These  men  are  the  directors  of 
the  new  company  which  has  taken  over 
the  American,  in  the  first  issue  of  the 
Tennessean  and  American  a  full  list  of 
the  stockholders  in  the  new  company 
was  printed.  There  were  101  names  in 
the  list. 

Milton  B.  Ochs,  who  was  the  manager 
and  the  largest  individual  stockholder 
in  the  American,  gave  out  the  follow¬ 
ing  statement  explaining  the  sale : 

STATEMENT  BY  MILTON  B.  OCHS 

“About  eighteen  months  ago,  to  be 
specific,  in  March,  1909,  I  took  the  man¬ 
agement  of  the  Nashville  .\merica’i. 
Aside  from  my  personal  desire  to  con¬ 
duct  the  American  and  my  c  in‘'dence 
in  the  future  of  the  property,  I  was 
persuaded  and  influenced  to  undertake 
the  work  by  T.  R.  Preston,  of  Chatta¬ 
nooga,  who  had  been  my  friend  for  over 
twenty  years.  I  was  assured  by  Mr. 
Preston  that  ample  provision  would  be 
made  for  the  necessary  capital  for  the 
purchase,  as  well  as  for  the  rehabilita¬ 
tion  and  development  of  the  newspaper 
along  legitimate  and  enterprising  lines,  j 
By  our  understanding,  as  originally  | 
reached,  the  only  parties  interested  were  | 
T.  R.  Preston,  his  brother,  C.  M.  Pres-  j 
ton,  and  myself.  The  stock  of  $150,000  ! 
was  issued,  750  shares  to  myself,  500 
shares  to  T.  R.  Preston  and  250  shares 
to  C.  M.  Preston.  The  entire  issue  of 
stock  was  placed  in  the  custody  of  T.  R. 
Preston.  Shortly  following  organization 
Messrs.  Preston  and  myself  agreed  to 
sell  an  interest  to  Messrs.  G.  H.  and 

F.  L.  Miller,  also  of  Chattanooga,  and 
these  gentlemen  assumed  a  part  of  the 
financial  obligation.  The  apportionment 
of  stock  following  this  arrangement  was 
as  follows :  M.  B.  Ochs,  570  shares ; 
T.  R.  Preston,  400  shares;  C.  M.  Pres¬ 
ton,  255  shares;  G.  H.  Miller,  125 
shares;  F.  L.  Miller,  125  shares,  and 

G.  H.  and  F.  L.  Miller,  25  shares. 
Later,  in  an  adjustment  of  the  com¬ 
pany’s  finances,  I  surrendered  eighty 
shares,  it  being  agreed  between  T.  R. 
Preston  and  myself  I  could  at  any  time 
again  acquire  twenty-five  of  the  eighty 

(Continued  on  page  4.) 


Hearst’s  Examiner  Has  Had  One 
Cent  Morning  Field  Alone — Busi¬ 
ness  Offices  of  Tribune,  Record- 
Herald  and  Inter-Ocean  Make 
Guarded  Statements — Public  Be¬ 
lieve  Story  That  Price  Will  Be  Re¬ 
duced  Next  Week. 

Chic.\go,  Septemlier  28. — The  Chicago 
Examiner,  owned  by  W.  R.  Hearst,  in 
the  issue  of  last  Sund.iy  printed  a  well- 
displayed  article  in  which  it  was  stated 
that  three  big  Chicago  morning  papers 
would  reduce  their  price  from  two  cents 
to  one  cent  “on  or  about  October  3.” 
The  Examiner  article  was  in  part  as 
follows : 

Posters  telling  of  the  reduction  to  one  cent 
already  have  heen  secured  hy  the  Tribune  and 
the  Record-Herald,  and  are  now  ready  for 
distribution.  The  Inter  Ocean  will  take  no 
action  along  this  line  until  after  the  other 
two-cent  newspapers  make  a  formal  announce¬ 
ment  to  such  effect. 

Asked  to  affirm  or  deny  whether  the  Record- 
Herald  would  cut  its  city  subscription  price 
to  one  cent,  and  whether  the  reduction  would 
go  into  effect  on  October  3,  H.  H.  Kohlsiat. 
publisher  of  that  newspaper,  said:  "That  is  a 
business  affair  of  the  Record-Herald,  and  as 
such  I  do  not  care  to  discuss  it.” 

Regarding  the  Tribune’s  contemplated  action, 
James  Keeley,  editor-in-chief,  said:  “I  will 
talk  about  that  later.” 

S.  S.  Sherman,  business  manager  of  the 
Inter  Ocean,  said:  "If  the  Tribune  and  the 
Record-Herald  cut  the  price  the  Inter  Ocean 
will  follow  their  example.” 

While  the  above  interviews  do  not 
very  definitely  bear  out  the  assertions  of 
the  Examiner,  yet  the  story  concerning 
the  reduction  of  price  is  pretty  generally 
accepted  as  true.  ' 

Fifteen  years  ago  the  Times-Herald 
cut  its  price  from  two  cents  to  one  cent, 
and  the  Tribune  did  the  same  imme¬ 
diately  after.  But  the  two-cent  price 
was  restored  after  a  month.  The 
Record-Herald,  which  succeeded  the 
Times-Herald,  maintained  the  same 
price,  and  so  for  the  seven  years  of  its 
existence  the  Examiner  has  had  the 
one-cent  morning  field  to  itself. 

The  action  of  the  Evening  Post  last 
week  in  reducing  the  price  to  one  cent 
has  prepared  the  public  to  receive  with 
credulity  the  Examiner’s  forecast  of  its 
rivals’  contemplated  action  “on  or  about 
October  3.” 


HORACE  E.  RHOADS. 

VIC  E-1’KESIUE.\T  A.NU  CENKKAl.  .MAN.AGER  OF  THE  LOS  A.NGELES  KECOKU  A.\l)  THE  SA.\ 
DIEGO  SUN,  WHO  IS  RESPONSIBLE  F.lk  THE  RECORD’S  BIG  .\IIVERTISING  GAIN. 


GRANTS  SUBSIDY, 


MONTGOMERY  JOURNAL. 


Australia  Will  Have  Cable  News  from 
British  Empire. 

subsidy  to  an  independent  press 
cable  association  in  Australia  of  £2,500 
the  first  year,  £2,000  the  second,  and 
£1,500  the  third  has  been  granted  by  the 
.Australian  House  of  Representatives. 

It  is  provided  that  at  least  6,000  words 
of  cable  service  are  to  be  transmitted 
each  week  from  Europe  and  .America 
and  the  Australian  newspapers  are  to 
be  entitled  to  become  subscribers  to 
the  service  at  rates  varying  from  £1,000 
to  £300.  It  is  to  be  on  condition  that 
the  association  must  transmit  to  Aus¬ 
tralia  any  information  supplied  to  its 
agents  in  London  by  the  High  Commis¬ 
sioner. 


Well-Known  Alabama  Evening  Paper 
Established  in  New  Home. 

The  Montgomery  (.Ala.)  Evening 
Journal  has  moved  into  its  new  home. 
The  property,  which  was  purchased 
some  months  ago,  was  formerly  a 
church  and  is  said  to  have  cost  $25,000. 
It  has  been  entirely  remodeled  and 
adapted  for  newspaper  work  and  gives 
the  Journal  much  needed  room. 

The  plant  has  been  greatly  improved, 
and  considerable  new  equipment,  includ¬ 
ing  a  press,  has  been  installed. 

The  Evening  Journal  has  made  an  en¬ 
viable  growth  under  the  present  manage¬ 
ment. 


PRESS  DAY. 


Proved  to  Be  Stellar  Event  of  Big 
Appalachian  Exposition. 

I'riday  was  Tennessee  Press  Day  at 
the  .Appalachian  Exposition,  now  run¬ 
ning  at  Kno.xville.  In  addition  to  the 
editors  and  publishers  of  Tennessee,  all 
the  newspaper  men  and  women  of  the 
entire  .Appalachian  region,  including  the 
Carolinas,  Georgia,  .Alabama,  Virginia, 
West  Virginia  and .  Kentucky,  were  in¬ 
vited  to  be  present. 

The  program  was  in  charge  of  G.  F. 
Milton,  president  of  the  Tennessee  Press 
.Association,  and  the  executive  com¬ 
mittee. 


Inland  Daily  Press  Meeting. 

The  Inland  Daily  Press  Association, 
which  comprises  a  membership  of  over 
100  Middle  Western  newspapers,  will 
hold  a  triennial  meeting  in  Chicago, 
Oct.  19. 


Ad  Club  Wins  Prize. 

The  Omaha  .Ad  Club  has  won  the 
fifty-dollar  prize  offered  by  Success 
Magazine  in  an  advertising  competition. 


John  M.  Stuart  has  purchased  the 
Florence  (Colo.)  Ex  Parte  of  Frank  A. 
.Moore. 
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EL  PASO  TIMES. 


AN  ENVIABLE  RECORD. 


Los  Angeles  Record’s  Big  Gain  Under 
Direction  of  H.  E.  Rhoades. 

H.  E.  Hlioads,  general  manager  of  the 
Los  .Angeles  Record,  has  just  issued  a 
statement  showing  that  during  the  first 
eight  months  of  this  year  tlie  Record 
gained  more  th;in  l,'J3(),88ti  agate  lines 
of  paid  advertising  over  the  same  period 
for  1909.  This  is  not  only  an  enviable 
record,  hut  is  iK'lieved  to  be  the  largest 
gain  of  advertising  ever  made  liy  any 
afternoon  newspaper  in  .America. 

This  remarkalile  and  extraordinary 
gain  has  been  due  to  the  untiring  ef¬ 
forts  of  Mr.  Rhoads,  who  has  had 
charge  of  the  general  business  manage¬ 
ment  of  the  paper  for  the  past  twenty 
months  and  who  has  aciiuired  a  national 
reputation  for  his  unique  and  original 
business  building  methods  in  handling 
the  circulation  and  advertising  depart¬ 
ments  of  a  daily  newspaper. 

Mr.  Rhoads  is  also  the  general  man¬ 
ager  of  the  San  Diego  Sun,  one  of  the 
leading  papers  of  southern  California 
outside  of  Los  -Angeles,  which  has  also 
made  a  phenomenal  growth  under  his 
personal  supervision. 

A  newslKiys'  club  has  recently  iK-en  or¬ 
ganized  in  Los  .-Kiigeles  by  Mr.  Rhoads, 
which  has  caused  him  to  be  known  all 
along  the  Pacific  Coast  as  the  news¬ 
boys’  friend,  and  the  Ixiys  are  all  proud 
of  the  fact  that  he  is  known  to  each 
one  of  them  personally.  The  club  in 
Los  .\ngeles,  which  is  the  only  one  on 
the  Pacific  Coast,  has  over  !H)9  mem¬ 
bers  and  is  composed  of  newslxiys  who 
sell  not  only  the  Record,  Imt  any  news¬ 
paper  in  Los  -Angeles. 

It  is  the  opinion  of  Mr.  Rhoads  that 
the  character  of  the  average  newsboy  is 
just  as  susceptible  to  development  under  ' 
the  proper  environment  as  is  the  char-  ; 
acter  of  a  boy  who  is  raised  in  a  home 
where  he  has  every  known  advantage  - 
which  money  can  buy.  In  order  to 
build  up  the  boys  of  Los  .Angeles  physi-  I 
cally,  morally  and  mentally,  Mr.  Rhoads  I 
has  recently  equipped  a  large  open-air 
gymnasium  for  the  exclusive  use  of  the 
newsboys  and  has  furnished  it  with  all 
kinds  of  athletic  apparatus,  the  use  of 
which  is  free  to  all  newsboys  who  are 
members  of  the  club. 

Mr.  Rhoads,  although  a  very  young 
man.  is  an  Elk,  a  thirty-second  degree 
Mason,  a  Shriner  and  a  jirominent  mem¬ 
ber  of  the  Los  -\ngeles  .Athletic  Club, 
and  takes  a  keen  interest  in  all  forms 
of  outdoor  athletics. 


New  York  Times’  Fashion  Number. 

The  regular  autumn  fashion  number 
of  the  New  York  Times  will  be  issued 
on  Sunday,  October  9.  The  fashion  sec¬ 
tion,  which  will  be  a  special  feature,  in 
addition  to  the  regular  pictorial  section, 
will  consist  of  eight  pages,  devoted  ex¬ 
clusively  to  reproductions  in  halftone  of 
women’s  gowns,  wraps  and  hats.  The 
issue  promises  to  be  a  notable  one. 


The  Pittsburg 
Press 
largest 

CIRCULATION 
IN  PITTSBURG 


Foraign  Mrartitbig  RepraNntativM 
I  I.  A.  KLEIN  JOHN  GLASS 

Ilkcropf^UDTowcr.N.Y.  PcopktGMBMc.,Cluca|o 


MILWAUKEE  PRESS  CLUB. 


Receives  Letter  of  Appreciation  from 
Colonel  Theodore  Roosevelt. 

Col.  Roosevelt  has  written  a  letter  to 
the  Milwaukee  Press  Clul)  showing  his 
appreciation  of  entertainment  accorded 
him  during  his  visit  on  Sept.  7,  the  occa¬ 
sion  lieing  the  silver  anniversary  jubilee 
of  the  organization. 

The  letter,  which  was  written  in  The 
Outlook  offices  to  President  George  C. 
Nuesse.  follows; 

“Dear  Mr.  Nuesse;  That  is  a 
mighty  nice  letter  of  yours  and  1  thank 
you  for  it.  1  thoroughly  enjoyed  my 
stay  in  Milwaukee,  and  jierhaps  es¬ 
pecially  the  visit  to  the  trade  schools 
and  the  dinner  of  the  Press  club. 

“Faithfully  yours, 

“Theodore  Roosevelt.” 

President  Nuesse  had  written  to  Col. 
Roosevelt  thanking  him  for  his  visit  on 
'  behalf  on  the  Press  club.  The  Roose- 
!  velt  letter  will  be  added  to  the  collection 
,  in  the  club  home  of  the  newspaper  men. 


William  Ray  Long  Weds. 

William  Ray  Long,  managing  editor 
^  of  Hampton’s  Magazine  and  former 
well-known  newspaper  man,  was  mar¬ 
ried  last  Monday  to  Mrs.  Pearl  Dillon  j 
Schon,  of  New  A’ork  City.  The  cere-  | 
mony  was  performed  at  the  home  of  1 
Congressman  William  Sulzer,  17.')  Sec-  ^ 
‘  ond  .Avenue.  The  Rev.  Madison  C.  1 
Peters  officiated.  Roy  W.  Howard,  of  j 
.  the  United  Press  .Association,  and  Mrs.  | 
I  Howard,  were  the  attendants. 


Buys  New  Three-Deck  Hoe  Press  and 
Enlarges  Quarters. 

Under  tlie  syndicate  headed  by 
!  Thomas  J.  O’Keeffe,  the  El  Paso  (Tex.) 

I  Times  seems  destined  to  acquire  a 
;  strictly  uji-to-date  plant.  .A  three-deck 
Hoe  press,  with  a  color  attachment, 

‘  wliicji  will  print  up  to  twenty-four 
pages,  has  been  installed,  and  a  new 
!  linotype  added,  making  a  battery  of  six 
machines. 

The  editorial  and  comjwsing  rooms 
;  have  been  enlarged,  and  the  editorial 
'  room  has  fieen  connected  with  the  bust- 
1  ness  office,  giving  much  additional  room. 

I  Colonel  John  C.  Tipton,  formerly  of 
I  .North  Carolina,  has  lieen  made  maiiag- 
1  ing  editor  of  the  paper.  An  interesting 
!  feature  of  the  Times  are  the  cartoons 
1  of  Benjamin  Tipton,  the  fourteeii-year- 
I  old  son  of  Colonel  Tipton. 

San  Francisco  Press  Club. 

The  San  Francisco  Press  Club  has 
'  been  incorporated.  The  directors  named 
!  in  the  articles  filed  last  week  are  those 
selected  at  the  recent  election  of  the 
club.  They  are:  W.  W.  Naughton,  of 
the  Examiner;  William  Woodhead,  of 
Sunset  Magazine;  S.  F'red  Hogue,  of 
The  Post ;  Walter  S.  Doyle,  of  the  Call ; 
John  W.  Burrows,  of  the  Call;  Henry 
Roberts,  of  the  Chronicle;  William  J. 
-Khem,  of  the  Boot  and  Shoe  Journal; 
Harry  B.  Smith,  of  the  Chronicle;  W. 
Russell  Cole,  of  the  Call,  and  Randall 
W.  Borough,  magazine  artist. 


CANDIDATE  FOR  CONGRESS. 


Charles  B.  Smith,  of  Buffalo  Courier, 
Nominated  by  Democrats. 

Charles  B.  Smith,  nominated  as  the 
I  )etnocratic  candidate  for  Congress  in 
the  Thirty-sixth  Congressional  District 
of  New  York,  is  one  of  the  best  known 
iicwi-paper  men  in  the  country.  .As  edi¬ 
tor  of  the  Buffalo  Courier  he  has 
j  brought  the  paper  from  a  circulation 
fourteen  years  ago  of  IbJHK)  to  one  of 
the  largest  in  the  State  outside  of  New 
A’ork  City.  The  Sunday  Courier  during 
his  management  has  increased,  it  is  said, 
from  iH.OiMt  to  over  100, **00  in  circula- 
I  lion,  and  is  rocogfnized  as  one  of  the 
;  strongest  papers  in  the  country. 

Mr.  Smith  is  still  a  young  man,  hav¬ 
ing  been  born  in  1870  near  Buffalo.  He 
i  was  first  a  telegraph  operator,  but  soon 
entered  the  newspaper  business  as  a  re¬ 
porter.  and  proved  himself  one  of  the 
'  most  capable  Buffalo  ever  had.  For  a 
i  time  he  was  the  .Albany  correspondent 
j  for  the  Buffalo  Times  and  later  was 
I  made  editor  of  that  paper. 

When  William  J.  Conners  bought  'I'he 
Courier  Mr.  Smith  became  editor,  and 
I  under  his  supervision  that  old-cstab- 
I  lished  newspaper  has  steadily  grown  to 
I  wide  importance,  influence  and  prosperity. 
!  .Mr.  Smith  is  familiar  with  the  political 
i  problems  of  the  day,  and  although  the 
'  district  in  which  he  is  a  candidate  has 
;  a  Republican  plurality  his  election  is  con 
I  fidcntly  expected  by  his  friends.  Besides 
lieing  an  able  editor  and  writer  .Air. 
I  Smith  is  a  clear  and  forceful  campaign 
I  .speaker. 


STONE  BANQUETED. 


General  Manager  of  Associated  Press 
Guest  of  Indiana  Editors. 

-Melville  E.  Stone,  general  manager  of 
the  -Associated  Press,  was  tendered  a 
banquet  at  the  Claypool  Hotel  in  In¬ 
dianapolis  last  week  by  the  Indiana 
members  of  the  association.  Men  prom¬ 
inent  in  the  financial,  social,  political  and 
educational  life  of  the  State  were  pres¬ 
ent  and  the  gathering  was  a  notable  one. 

-A.  J.  Moynihan,  editor  of  the  Fort 
Wayne  Journal-Gazette,  presided  as 
toastmaster.  The  following  responded 
to  toasts  : 

Charles  W.  Fairbanks — “The  Press 
Abroad.”  Thomas  R.  Marshall — “The 
Hoosier  State.”  Fred  .A.  Miller — “The 
Associated  Press  in  Indiana.”  Allicrt  J. 
Beveridge — “The  Press  and  the  People.” 
W.  T.  Durbin — “Business  and  Politics.” 
John  W.  Kern — “The  Bar  and  the 
Press.”  William  L.  Bryan — “Education 
and  Journalism.”  Melville  E.  Stone — 
“The  .Associated  Press.” 

Mr.  Stone  was  accompanied  by  Col. 
Charles  S.  Diehl,  of  Chicago,  assistant 
general  manager.  While  in  the  city  they 
were  the  guests  of  George  M.  Cook,  the 
Indiana  correspondent  of  the  AssfK'iatcd 
Press,  at  the  Columbia  Club. 


Creations  of  world-famous  dress 
artists  in  Fall  and  Winter  Fashion 
Section.  The  New  York  Times, 
Sunday,  October  9.  New  de¬ 
signs  by  Worth,  Paquin,  Poiret, 
Callot,  Cheruit  &  Halle.  Beau¬ 
tifully  printed  on  fine  paper.  The 
Times  has  a  larger  circulation 
among  well-dressed  women  than 
any  other  metropolitan  news¬ 
paper. 


October  1,  1910. 
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THE  REASON  WHY 

Chicago  Morning  Newspapers  May  Reduce  to  One  Cent 


The  CIRCULATION  Reason 

Examiner  daily  city  circulation  184,779 

Examiner'*  Book*  open  to  everybody 

Tribune  city  circulation  (estimated)  70,000 
Record-Herald  city  circulation  (estimated)  40,000 

The  ADVERTISING  Reason 

In  display  advertising  for  the  hrst  eight  months  of 
1910  over  the  same  eight  months  of  1909  the 
record  was  as  follows : 


The  Examiner  gained 
The  Tribune  lost 
The  Record-Herald  lost 


1187  columns 
253 
49 


Examiner  total  daily  , 

Circulation  226,294 

Examiner  total  Sunday 

Circulation  624,607 


Examiner’s  Big  Success  Forces  all  the 
other  Papers  to  a  Penny. 

(Reprinted  from  Examiner,  Sept.  25,  1010.) 

The  Tribune,  the  Record-Herald,  and  the  Inter-Ocean  have  been  forced  by  the  success  of 
the  Chicago  Examiner  to  plan  a  reduction  in  the  price  of  their  papers  in  the  city  to  one  cent  a 
copy  in  order  to  check  their  present  rapid  loss  in  circulation. 

This  cutting  of  price,  which  was  decided  upon  recently  after  a  comprehensive  investiga¬ 
tion  by  the  individual  newspapers  of  the  Chicago  Examiner's  large  city  circulation,  goes  into 
effect  on  or  about  October  3. 

When  the  Examiner  entered  the  field  seven  years  ago  it  was  said  that  a  one-cent  morning 
newspaper  in  Chicago  could  not  succeed.  At  that  time  the  two-cent  morning  newspapers  had 
considerable  circulation,  but  when  the  Examiner  issued  a  modern  newspaper  for  one  cent  that 
was  superior  to  its  two-cent  contemporaries  the  circulation  of  the  latter  fell  rapidly. 

At  the  end  of  three  years  the  Examiner  had  more  city  circulation  than  the  Tribune  and 
the  Record-Herald  combined. 

Now.  at  the  end  of  seven  years,  the  Examiner  has  50,9#0  more  city  circulation  than  the 
Tribune,  the  Record-Herald  and  the  Inter  Ocean  combined. 

This  is  the  REAL  REASON  why  the  Tribune  has  found  it  absolutely  necessary  to  cut  its 
price  to  one  cent  in  an  attempt  to  save  its  circulation  from  being  completely  wiped  out. 

Some  fifteen  years  ago  the  Times-Herald,  the  Record-Herald’s  oredecessor,  discouraged  by 
its  drooping  circulation,  cut  its  price  from  two  cents  to  a  penny,  The  Tribune,  whose  circula¬ 
tion  was  ill  but  little  better  condition,  followed  suit  the  next  day.  Hut  the  public  did  not  re¬ 
spond.  Neither  ]>aper  was  of  the  type  the  people  wanted. 

The  result  was  that  the  two-cent  price  was  restored  after  a  few  weeks. 

Before  the  Tribune  decided  upon  the  present  cut  in  price  it  sent  out  agents  to  diccover 
just  what  was  the  circulation  of  the  daily  Examiner  in  Chicago. 

The  Tribune  could  have  very  easily  ascertained  this  by  calling  at  the  Examiner  office, 
where  the  circulation  books  would  have  been  shown  its  representatives  as  they  have  always 
been  shown  to  the  public. 

The  individual  investigation  by  the  Tribune  around  town,  however,  showed  that  the  daily 
city  circulation  of  the  Examiner  in  Chicago  is  185,000,  net  paid,  and  that  this  circulation  is 
about  three  times  that  of  the  Tribune  in  the  same  territory. 


NEWS  BY  WIRELESS. 

Enterprising  Dayton,  O.,  Journal 
Pulls  Ofl  Novel  Feat. 

The  Dayton  (O.)  Journal,  published 
by  George  A.  McClellan,  issued  on  Sep¬ 
tember  '24  what  is  said  to  be  the  first 
newspaper  ever  published  in  the  United 
States  wherein  all  the  news  was  trans¬ 
mitted  to  it  by  wireless. 

The  Journal  has  erected  a  complete 
wireless  station  on  the  roof  of  its  new 
home  and  uses  the  service  of  the  Over¬ 
land  Wireless,  whose  main  station  is  at 
Columbus.  A  number  of  big  local  news 
stories  were  carried,  including  Presi¬ 
dent  Taft’s  arrival  at  the  State  Capital. 


Blind  Reporter  Dead. 

Nelson  Richhart,  blind  from  infancy 
but  an  active  reporter  on  Warsaw 
(Ind.)  daily  papers  for  the  past  ten 
years,  died  suddenly  last  week.  He  was 
seventy-seven  years  old. 


CHARLES  H.  THOMPSON.  WAR  OVER  GERMAN  PAPERS. 


fwi  alt  publishera  believe  thil 
'  good  Rollers  have  any- 
i  V  X  M  thingtodowiththeattrac- 
tive  appearance  of  a  sheet 

Many  Do 

That  18  the  reason  why 
•omc  are  better  printed 
than  others.  Running  a 
Roller  as  long  as  the  com¬ 
position  will  hang  to  the 
core  is  a  practice  that  kills 
the  ambition  of  the  best 
pressman.  An  advertiser, 
of  course,  selects  the  best 
looking  paper.  If  those 
responsible  don't  care  how 
a  sheet  looks  nobody  else 
,  does. 

BINGHAM  BROTHERS  CO. 

roller  If  AKERS  (EsUbUihsd  ll«t 

St.,  S2 1  Cherry  St., 
"■X.  Philadelphia 

Allied  with 

inisHAii  s  EinraB,  oLETXLAas 


Assumes  Business  and  Editorial  Man¬ 
agement  of  New  London  Telegraph. 

After  a  practical  publishing  experience 
of  over  twenty  years  in  various  parts 
of  the  country,  Charles  H.  Thompson, 
assistant  circulation  manager  of  the 

New  York  Tribune,  has  resigned  his 
position  to  assume  the  business  and 

editorial  management  of  the  Morning 

Telegraph  at  New  London,  Conn.  It 
is  stated  that  Mr.  Thompson  has  ac¬ 
quired  an  important  interest  in  the  com¬ 
pany’s  stock.  The  morning  field  in  the 
eastern  Connecticut  city  is  an  important 
one,  covering  practically  without  com¬ 
petition,  with  the  exception  of  one 

paper,  the  entire  county.  It  is  the  only 
morning  paper  between  New  Haven  and 
Providence.  The  development  of  the 
Telegraph’s  foreign  advertising  will  re¬ 
ceive  especial  attention  by  its  new  man¬ 
ager. 

Mr.  Thompson  takes  to  New  London 
(his  home  town)  a  valuable  training 
acquired  in  some  of  the  biggest  pub¬ 
lishing  concerns.  He  was  an  important 
factor  in  the  upbuilding  of  the  Boston 
Traveler’s  circulation,  and  came  to  New 
York  to  assume  the  circulation  manage¬ 
ment  of  the  Judge  Company.  Looking 
Westward,  Mr.  Thompson  assumed  the 
business  management  of  the  Alaska 
Magazine,  and  afterward  became  news 
editor  of  the  Seattle  Star.  Mr.  Thomp¬ 
son  has  been  with  the  Tribune  for  three 
years  with  Circulation  Manager  W.  B. 
Bryant.  His  associates  and  friends 
freely  predict  his  success  among  the 
Connecticut  publishers. 


The  Farham  (Neb.)  Echo  has  been 
sold  to  W.  H.  Berger. 


Michaelis  Heirs  Begin  Legal  Battle 

with  Illinois  Publishing  Company 

A  legal  fight  by  Matilde  R.  Michaelis, 
widow  of  the  late  Walter  R.  Michaelis, 
publisher  of  the  Illinois  Staats  Zeitung, 
the  Freie  Presse  and  other  German 
newspapers,  who  was  drowned  Aug.  G, 
was  commenced  with  the  filing  of  a  bill 
for  injunction  in  the  Superior  Court, 
Chicago,  Sept.  24,  against  officials  of 
the  Illinois  Publishing  Company.  Judge 
Chetlain  granted  a  temporary  injunction 
restraining  them  from  electing  officers 
without  her  participating  in  their  elec¬ 
tion. 

The  bill  was  filed  against  Horace  L. 
Brand,  secretary  and  treasurer  of  the 
Illinois  Publishing  Company,  and 
Armand  W.  Brand,  Edmund  Sleben, 
George  J.  Jaeger,  Robert  Kochs  and 
William  Wittel,  directors.  The  Illinois 
Publishing  Company  is  also  made  de¬ 
fendant.  Mrs.  Michaelis  alleges  Brand, 
who  is  the  principal  defendant,  is  en¬ 
deavoring  to  deprive  her  of  her  voice 
in  the  control  and  management  of  the 
publishing  business.  Brand,  so  she 
avers,  has  conceived  the  unlawful  de¬ 
sign  to  seize  for  himself  the  entire  man¬ 
agement  of  the  concern,  in  which  she 
owns  2,500  shares  of  the  stock. 


Writer  Takes  Life. 

Daniel  Marshall  Young,  well-known 
newspaper  man  of  Newburgh,  N.  Y., 
committed  suicide  last  Sunday  night  by 
shooting  himself  in  the  head.  He  was 
fifty-eight  years  old.  He  wrote  under 
the  pen  name  of  “Ben  De  Bar.” 


Jack  Frost  has  purchased  the  Kaw 
City  (Okla.)  Star. 


DETROIT  TIMES 

Observes  Tenth  Anniversary  and 
Shows  Prosperity. 

On  Saturday,  October  1,  the  Detroit 
Times  completes  its  first  decade.  Pub¬ 
lisher  James  Schermerhorn,  writing  a 
request  for  a  frank  criticism  of  the 
policy  of  the  Times,  declares  that  the 
publication  is  “an  independent,  progres¬ 
sive  newspaper  that  has  sought  to  serve 
the  common  good  by  standing  for  the 
square  deal,  decency  and  accuracy  in  its 
editorial,  news  and  advertising  columns.” 

An  analysis  of  the  issues  of  the  Times 
for  Thursday  and  Friday  of  last  week 
shows  the  advertising  40  per  cent,  of 
total  space  in  twelve  pages  on  one  day 
and  55  per  cent,  the  next.  It  was  strong 
advertising. 

Popular  Mechanics  Will  Build. 

Popular  Mechanics  Magazine  has 
purchased  the  old  Medill  homestead  and 
site  at  Cass  and  Ontario  streets,  Chi¬ 
cago,  and  will  erect  a  four-story  build¬ 
ing  on  the  plot.  The  Medill  homestead 
is  one  of  the  landmarks  of  Chicago. 


350,000  Germans  in 
Philadelphia 


German  Daily  Gazette 

COVERS  THIS  FIELD  THOROUGHLY 

A  Home  Paper  for  a 
.  Home  People 
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NASHVILLE  AMERICAN 

{.Continued  from  page  1.) 
shares  uikhi  payment  of  interest  to  him 
the  same  amount  for  the  shares  as  had 
l)ecn  advanced  for  additional  promotion 
of  the  property.  With  the  490  shares 
remaining  in  my  name,  I  was  the  larg¬ 
est  individual  stockholder  and  satisfied 
with  being  in  the  minority  as  against 
any  possible  combination  of  my  friends. 

"During  the  time  the  American  has 
l)een  under  my  management  its  circula¬ 
tion  and  its  advertising  patronage  has 
increased  fully  50  per  cent.,  and  its 
general  characteristic  as  a  newspaper, 
so  I  am  assured  by  those  competent  to 
judge,  has  l)een  so  greatly  improved  as 
to  rank  it  to-day  as  one  of  the  best 
newspapers  in  the  entire  South.  With 
due  credit  to  those  who  have  been  as¬ 
sociated  with  me  in  the  making  of  the 
newspaper,  I  consider  the  American  the 
equal  of  any  newspaper  printed  in  any 
American  city  of  similar  size  to  Nash¬ 
ville. 

"There  has  never  been  any  criticism 
of  my  management  by  my  partners. 
On  the  contrary,  they  have  been  freely- 
consulted,  and  the  conduct  of  the  paper, 
its  policy  and  its  direction  have  been 
constantly  given  their  generous  ap¬ 
proval.  Especially  has  the  political 
course  of  the  American  had  their  sanc-i 
tion,  their  sympathy  and  their  continued 
hearty  indorsement. 

"Without  my  knowledge,  and,  as  I 
am  reliably  informed,  at  their  own  in¬ 
stance,  my  partners  on  August  31  en¬ 
tered  into  negotiations  with  Mr.  Luke 
Lea,  who  is  controlling  owner  of  the 
Tennessean,  for  the  sale  of  the  Ameri¬ 
can.  I  am  advised  that  the  proposed 
purchaser  was  then  assured  they  owned 
and  controlled  all  of  the  shares  of  the 
American  company. 

"Messrs.  Preston  and  Miller  sold  the 
property  to  Mr.  Lea,  understanding  the 
American  and  Tennessean  would  be 
consolidated.  I  was  not  advised  of  the 
transaction  until  it  was  consummated 
and  not  in  sympathy  with  the  trade, 
nor  in  sympathy  with  the  political  views 
of  the  new  owners.  After  earnest  en¬ 
deavor  to  secure  a  reconsideration  of 
the  transaction,  and  after  fruitless  ef¬ 
fort,  both  with  my  associates  to  defer 
the  change  until  the  end  of  the  present 
campaign,  I  also  surrendered  my  in¬ 
terest  in  the  property.  With  this  issue 
I  retire  from  my  connection  with  the 
American.  I  wish  to  express  my  thanks 
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and  grateful  appreciation  for  the  gen¬ 
erous  encouragement  given  me  by  the 
people  of  Nashville  and  middle  Ten¬ 
nessee  in  my  efforts  to  publish  a  news¬ 
paper  worthy  of  the  city  and  State. 

“Milton  B.  Ochs. 

“Nashville,  Sept.  24.” 

ST.VTEMENT  BV  DIRECTORS  OF  AMERIC.^N. 

Following  the  acceptance  of  the  res¬ 
ignation  of  Milton  B.  Ochs  as  secretary, 
treasurer,  publisher  and  general  man¬ 
ager,  the  remaining  directors  of  the 
.\merican  Company,  Messrs.  T.  R. 
Preston,  G.  H.  Miller  and  F.  L.  Miller, 
passed  a  resolution  reading  in  part  as 
follows ; 

“In  consequence  of  the  pending  sale 
of  the  American  Company  and  the 
declination  of  Milton  B.  Ochs  to  con¬ 
tinue  in  the  service  of  the  proposed  pur¬ 
chaser  unless  the  present  policy  is  main¬ 
tained,  the  Nashville  .\merican  loses 
Mr.  Ochs’  services  as  publisher,  secre¬ 
tary  and  treasurer. 

“We  further  attest  that  our  relations 
with  Mr.  Ochs  as  stockholder  and  di¬ 
rector  have  been  pleasant  and  agreeable 
in  character  and  free  from  friction. 
We  further  attest  that  the  sole  reason 
that  has  prompted  the  majority  of 
stockholders  to  sell  the  American  prop¬ 
erty  is  purely  a  business  one,  and  as  the 
majority  stockholders  we  receive  what 
in  our  judgment  is  a  fair  price  for  our 
holdings  and  are  afforded  a  favorable 
opportunity  to  dispose  of  our  interests 
in  the  newspaper  investment. 

"T.  R.  Preston, 
"G.  H.  Miller, 

"F.  L.  Miller. 

“Nashville,  Tenn.,  Sept.  19,  1910.” 

By  courtesy  of  the  new  publisher, 
Mr.  Ochs  was  given  space  in  the  edito¬ 
rial  column  for  a  signed  personal  fare¬ 
well  to  the  readers  of  the  American. 
He  said  in  part: 

"When  I  leave  Nashville  I  will  carry 
with  me  rich  recompense  and  many- 
fond  recollections.  The  indulgent  con¬ 
sideration  always  extended  me  by- 
friends  alone  repays  me  for  whatever 
worries  is  a  newspaper  man’s  portion. 
I  cherish  the  belief  I  have  incurred  the 
ill  will  of  but  few  men.  If  correct  in 
concluding  as  to  the  identity  of  the 
few,  I  am  again  conscious  of  a  recom¬ 
pense,  for  their  enmity-  is  solely  political 
and  makes  the  stronger  my  faith  in 
the  politics  I  have  espoused.  I  have 
tried  to  be  a  Democrat.  I  continue  in¬ 
tense  in  the  faith,  however  indifferent 
may  have  been  my  efforts  in  Democ¬ 
racy’s  cause.  Whatever  enmity  I  may 
have  aroused  has  been  the  result  of  a 
sincere  desire  to  render  aid  to  Democ¬ 
racy  and  thus  contribute  my  humblest 
best  to  the  service  of  the  State.  I  am 
confident  my  friends  will  continue  to 
love  me  for  the  enemies  I  may  thus 
have  made.  With  this  confidence  I 
freely  forgive  the  enemies  their  enmity, 
and  will  go  as  far  as  possible  in  grate¬ 
ful  appreciation  of  their  esteemed  dis¬ 
respect.” 

Milton  B.  Ochs  is  the  younger  brother 
of  .-Kdolph  S.  Ochs  and  George  W. 
Ochs,  publishers  of  the  New  York 
Times  and  the  Philadelphia  Public 
Ledger.  The  Editor  and  Publisher 
has  authority  for  the  statement  that 
they  were  in  no  manner,  financially  or 
otherwise,  interested  with  Milton  B. 
Ochs  in  the  Nashville  American,  and 
when  they  heard  that  the  controlling 
interest  in  the  American  could  be  pur¬ 
chased  it  was  too  late  to  aid  their 
brother  in  acquiring  it. 

The  Nashville  Tennessean  was  es¬ 
tablished  in  1907,  with  ex-Senator  Ed¬ 
ward  W.  Carmack  as  editor-in-chief. 
The  killing  of  Editor  Carmack  in  a 
street  duel  in  Nashville  in  November, 
1908,  is  still  a  matter  of  vivid  social 
and  political  interest  in  Tennessee. 


MILWAUKEE  AD  CLUB. 


Inaugurates  Its  Fall  Season  of  Lec¬ 
tures  and  Discussions. 

Thomas  Palmer,  of  New  York,  the 
dean  of  the  advertising  men,  spoke  be¬ 
fore  the  Milwaukee  Advertisers’  Club 
Sept.  21.  Mr.  Palmer  argued  that  na¬ 
tional  advertising  of  certain  staples  no 
longer  has  as  strong  an  appeal  in  the 
cities  as  it  used  to  have.  This  is  due 
in  large  measure  to  the  fact  that  the 
city  consumer  of  staples  buys  the  fin¬ 
ished  product  rather  than  the  raw  ma¬ 
terial.  Taking  as  an  example,  the  na¬ 
tional  advertising  of  a  certain  brand  of 
flour,  which  did  not  show  as  good  re¬ 
sults  in  the  cities  as  in  the  country.  Mr. 
Palmer  said : 

"With  every  increase  of  the  popula¬ 
tion  the  advertisers  were  confident  that 
more  and  more  flour  must  be  consumed 
in  Chicago.  They  based  their  advertis¬ 
ing  appropriation  and  expectation  upon 
the  certain  fact  that  so  much  flour  must 
be  eaten  in  Chicago,  without  the  slight¬ 
est  recognition  that  the  larger  and  more 
rapidly  increasing  bulk  of  it  was  not 
being  bought  by  the  consumers,  but  by 
the  bakers,  and  sold  to  the  eaters  in  a 
form  which  entirely  precluded  any  pos¬ 
sibility  of  their  ever  being  any  adequate 
return  for  the  national  advertiser. 

Seth  Brown,  of  Chicago,  an  adver¬ 
tising  expert,  talked  on  the  dignity  of 
the  advertising  man’s  occupation.  He 
said  that  advertising  consists  in  “telling 
good  news.” 


DISSOLVE  PARTNERSHIP. 


Robert  MacQuoid  and  George  Alcorn 
Separate  by  Mutual  Agreement. 

On  Scptemlier  .’kj  the  partnership  e.x- 
isting  between  Robert  MacQuoid  and 
George  .-Mcorn,  known  as  the  MacQuoid- 
.-Mcorn  Special  Agency,  with  offices  in 
the  Tribune  building.  New  York,  was 
dissolved  by  mutual  agreement. 

Mr.  MacQuoid  will  continue  business 
at  the  same  office  under  the  name  of  the 
Robert  MacQuoid  Special  Agency.  Mr. 
.\lconi  will  start  in  business  for  himself 
with  offices  in  the  Tribune  building,  and 
will  retain  the  New  York  Evening  Sun, 
Hawaiian  Evening  Bulletin  and  Detroit 
Saturday  Night.  Mr.  MacQuoid  will 
represent  the  rest  of  the  papers  on  the 
MacQuoid-.Alcorn  list. 


THE  SPHINX  CLUB. 


To  Discuss  Institute  for  Advertising 
Research  at  October  Dinner. 

The  Sphinx  Club  will  begin  the  fif¬ 
teenth  year  of  its  existence  by  giving  its 
first  regular  dinner  of  the  season  and 
the  one  hundred  and  ninth  of  the  whole 
series  at  the  Waldorf-.-\storla,  Tuesday, 
October  11,  1910,  at  7  p.  m.  The  subject 
of  discussion  will  be  “The  Proposed  In¬ 
stitute  for  Advertising  Research.” 

The  principal  speaker  wiH  be  John  E. 
Kennedy,  of  Baltimore,  who  will  on 
October  15  become  chief  of  copy  staff 
of  Lord  &  Thomas,  New  York.  Mr. 
Kennedy’s  reputation  as  one  of  the 
ablest  leaders  of  the  advertising  world 
will  undoubtedly  make  his  address 
worthy  of  the  importance  of  the  subject 
and  the  occasion. 

-Arrangements  have  also  been  made 
for  from  five  to  ten  minute  talks  on  the 
Kennedy  plan  by  George  H.  Perry,  ad¬ 
vertising  and  sales  manager,  Gimbel 
Brothers,  New  York;  Len  M.  Frailey, 
advertising  manager,  Joseph  Campbell 
Company,  Camden,  N.  J. ;  W.  H.  Inger- 
sol,  advertising  manager,  Robert  H.  In- 
gersol  &  Bro.,  New  York;  A.  W.  Mc¬ 
Cann,  advertising  manager,  Francis  H. 
Leggett  &  Co.,  New  York,  and  J.  M. 
Gidding,  of  St.  Louis  and  Duluth. 


New  Aeronautic  Journal. 

On  October  8  the  first  issue  of  a 
weekly  publication  devoted  to  news  and 
practical  information  about  air  and  air 
travel  is  scheduled  to  appear  in  St. 
Louis,  and  .Aero,  as  the  new  weekly  is 
named,  will  be  edited  by  E.  Percy  Noel, 
the  well-known  writer  on  aeronautic 
subjects.  The  business  manager  has 
not  been  named.  C.  A.  Logue,  for¬ 
merly  of  the  New  York  American,  will 
be  the  advertising  manager. 


Will  Study  Journalism. 

Nearly  one  hundred  students  have 
legistered  in  the  University  of  Missouri 
School  of  Journalism  for  this  year. 
Eighteen  States  and  two  foreign  coun¬ 
tries  are  represented  as  follows:  Okla¬ 
homa,  Georgia,  California,  Texas,  South 
Dakota,  Mississippi,  New  Jersey,  New 
York,  Florida,  Nebraska,  Kentucky, 
Tennessee,  Indiana,  Ohio,  Pennsylvania, 
Iowa,  Illinois  and  Missouri.  The  for¬ 
eigners  come  from  China  and  Canada. 


YOU  DO  NOT  NEED  ME? 


And  your  receipts  from  adverti.'sing  were  less  during 
September  1910  than  they  were  during  September  1 909. 

Your  circulation  is  standing  still,  although  the  population 
of  your  City  is  increasing  and  you  find  it  difficult  to 
make  collections. 

YOU  DO 


And  can  procure  my  services  if  the  population  of  your 
City  is  at  least  1 00,000  and  you  are  willing  to  pay  me  (or 
rather  let  me  earn)  a  fair  salary.  I  have  energy  and 
ability,  backed  by  experience,  and  know  how  to  increEise 
advertising  patronage  and  circulation  without  increasing 
expenses.  Address. 

E.  E.  A.,  care  THE  EDITOR  AND  PUBLISHER. 


NEED  ME 


OcTOPER  1,  1910. 


THE  EDITOR  AND  PUBLISHER. 
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leaders  in  their  field. 


Louisville  Courier  Journal  and  the 
Times  Strong  Mediums. 

Centers  of  .ictivity  are  the  fertile 
fields  of  advertisers,  for  advertising  to 
be  successful  must  reach  the  people 
v.ho  have  the  buying  power,  and  wher¬ 
ever  tliere  is  activity— commercial,  in¬ 
dustrial  or  agricultural — there  will  be 
tound  successful  people  who  have  the 
means  with  which  to  respond  to  the 
pn.mptings  of  the  advertisement. 

The  purpose  of  the  orator  and  the 
pirpose  of  the  advertiser  is  one  and 
ihe  same.  Each  seeks  to  move  to  ac¬ 
tion  his  hearers  or  his  readers,  and 
I'.nless  he  persuades,  the  orator  or  the 
advertiser  has  failed.  Failure  is  certain 
if  the  orator  lacks  the  audience  or  the 
advertiser  appeals  to  those  who  have 
not  means  with  which  to  respond. 

Throughout  the  entire  country  are 
great  centers  of  activity  from  which 
and  to  which  there  are  the  constant 
streams  of  commerce.  In  each  of  these 
communities  is  at  least  one  newspaper 
of  paramount  importance  that  reaches 
the  greatest  number  of  dependable  peo¬ 
ple  and  has  the  greatest  influence  on  the 
public  and  private  life  of  the  commu¬ 
nity.  The  newspaper  or  newspapers 
touch  the  life  of  the  entire  community 
at  every  angle  and  offer  to  the  adver¬ 
tiser  the  most  elfective  means  of  carry¬ 
ing  his  appeal  to  fertile  fields. 

In  this  community,  and  by  this  com¬ 
munity  is  meant  not  only  the  city  of 
Louisville  and  its  immediate  neighbors, 
but  that  great  commercial  and  indus¬ 
trial  circle  of  which  Louisville  is  the 
center,  there  are  two  newspapers  that 
meet  the  needs  of  the  advertiser  who 
seeks  the  most  profitable  field.  They  are 
the  Courier-Journal,  daily  and  Sunday, 
and  the  Louisville  Times. 

The  Sunday  Courier-Journal  is  ad¬ 
mitted  on  all  sides  to  be  the  most  pow¬ 
erful  advertising  medium  in  this  part 
of  the  country.  Its  circulation  is  over 
a  broader  field  than  that  of  any  of  its 
neighbors,  and  in  this  broad  field  is 
more  nearly  universally  read.  If  but 
one  newspaper  is  read  in  a  home,  that 
paper,  in  the  great  majority  of  cases, 
is  the  Sunday  Courier-Journal. 

Its  superiority  is  confirmed  by  the 
fact  that  while  its  advertising  rates  are 
higher  than  those  of  any  other  paper 
in  the  community,  yet  it  Cclrries  the 
most  advertising  of  the  greatest  num¬ 
ber  of  advertisers.  The  character  of 
the  advertising  appearing  in  the  Sunday 
Courier-Journal  is  diversified,  covering 
practically  every  branch  of  trade  and 
commerce. 

In  this  community  the  Sunday  Cour¬ 
ier-Journal  is  considered  of  greatest 
worth  to  the  advertiser  because  it  pro¬ 
duces  results,  and  it  produces  results 
because  it  reaches  the  greatest  number 
of  all  classes  of  people. 

The  daily  Courier-Journal  is  the  recog¬ 
nized  leader  in  the  daily  morning  field. 
Its  superiority  as  a  gatherer  and  dis¬ 
tributor  of  the  most  of  the  world’s  news 


C.“The  majority  of  news¬ 
paper  publishers  agree  that  we 
are  the  leaders  in  the  con¬ 
test  business— others  follow.” 


Publishers 
Circulation 
Service  Co. 

Marbrldie  Bnlldlmd 
Herald  Square 
NEW  YOKE  CITY 


gives  it  an  unquestioned  position.  It  is 
a  really  satisfying  newspaper.  It  reaches 
the  best  people  of  a  community  that 
boasts  a  superior  citizenship.  It  is  THE 
home  paper  in  a  community  of  homes. 
The  esteem  in  which  it  is  held  gives 
weight  to  the  appeal  of  its  advertisers. 

The  Louisville  Times,  published  in  the 
afternoon,  is  the  sprightly,  rapid-fire 
paper  of  the  community,  and  in  this  field 
it  has  no  equal.  Its  circulation  is  unre¬ 
stricted,  because  it  appeals  to  all  classes, 
for  it  tells  in  a  terse,  attractive  manner 
the  story  of  the  world’s  affairs,  without 
bias  or  prejudice,  and  tells  it  first.  It 
is  the  hustling,  enterprising  newspaper 
of  the  community,  thoroughly  alive  to 
every  public  movement  and  in  touch 
with  every  public  demand.  It  is  in  the 
home  of  the  laborer  and  the  home  of 
the  capitalist,  equally  interesting  and 
greatly  appreciated  by  both. 

In  other  words,  the  Louisville  Times 
is  the  highest  type  of  the  popular  news¬ 
paper.  It  is  the  hand-shaking,  good-fel¬ 
lowship  brand  that  finds  favor  with  the 
people. 

So  the  advertiser  who  seeks  business 
within  this  circle  of  activity  can  reach 
the  fertile  fields  through  the  Sunday 
Courier-Journal,  the  daily  Courier- 
Journal  and  the  Louisville  Times.  The 
combined  use  of  these  papers  will  place 
his  appeal  before  practically  the  entire 
buying  element  of  the  community — he 
needs  no  other  newspaper  because  these 
great  journals,  different  in  character, 
yet  each  supreme  in  its  field,  cover  the 
entire  community  convincingly  and 
profitably.  ♦ 


THE  RED  ROOSTER. 


Prominent  Newspaper  Men  Initiated 
Into  Famous  Chicago  Order. 

The  initiation  of  six  candidates  into 
the  Order  of  the  Red  Rooster  at  the 
Hotel  La  Salle,  Chicago,  Saturday  night. 
Sept.  24,  was  interrupted  when  they 
were  “arrested”  by  a  house  officer,  blind¬ 
folded  and  taken  from  the  hotel  in  an 
automobile  and  after  a  ride  of  several 
blocks  returned  to  the  banquet,  where 
their  initiation  was  completed. 

The  initiates  were;  Allan  C.  Hoff¬ 
man,  of  New  York,  of  Leslie’s  Weekly; 
Will  H.  Mann,  of  New  York,  of  Mun- 
sey’s  Magazine;  C.  S.  Young,  of  Chi¬ 
cago,  advertising  manager  of  the  Chi¬ 
cago,  Milwaukee  &  St.  Paul  Railroad ; 
Gilbert  T.  Hodges,  Chicago,  western 
representative  of  Munsey’ s  Magazines ; 
Frank  Fuoss,  Chicago,  of  the  Hearst 
publications,  and  Joseph  Buchanan,  Chi¬ 
cago,  of  N.  W.  Ayer  &  Sons. 


NEW  METROPOLITAN  DAILY. 


New  York  Daily  Ledger  Filled  with 
Local  Democratic  News. 

The  Daily  Ledger,  of  New  York,  be¬ 
gan  on  Wednesday  of  this  week  with 
eight  pages,  standard  size,  containing 
mostly  local  Democratic  news.  It  sells 
for  one  cent.  The  Weekly  Ledger  will 
continue  as  formerly  with  George  H. 
McAdam’s  feature  column  of  comment 
and  reminiscence  “by  the  Bourbon.” 

The  Ledger  was  established  in  1908 
by  George  Harrison  McAdam  and  M.  E. 
F.  Quinn  as  a  local  Democratic  pro- 
Tammany  paper.  Mr.  McAdam  is 
treasurer  of  the  E.  F.  Ingraham  Adver¬ 
tising  Company,  of  116  Nassau  Street, 
New  York,  which  handles  the  advertis¬ 
ing  for  the  World  Almanac  and  other 
strong  publications. 


W.  D.  Cowan  has  purchased  a  half 
interest  in  the  San  Saba  (Tex.)  Star. 
Mr.  Cowan  was  formerly  the  editor  of 
the  Brady  (Tex.)  Enterprise. 


3000  NEWSPAPERS 


[Daily  and  Weekly] 
are  eligible  to  enter  our 

PRIZE  LINOTYPE 
Ad.  Work  Contest 

in  which  we  offer 

$1500  in  Cash 

and  Three  Duplex  Equipments 

A  Duplex  Equipment  consists  of  a  Magazine,  one  font 
of  Matrices,  a  pair  of  Liners,  and  an  Ejector  Blade 

There  are  12  Prizes  in  All 

THE  SMALLEST  NEWSPAPER  USING  LINOTYPES 
IS  ON  AN  EQUAL  FOOTING  WITH  THE  LARGEST 

Contest  Closes  Nov.  30, 1910 

Write  to  our  Publicity  Department,  Tribune  Building, 

New  York,  or  nearest  agency  for  full  particulars 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

Chicaao  San  Frinciieo  NewOrluu  Toronto 

521  WibathAvc.  638-646  Sacramento  St.  332  Camp  St.  Canadian  Linotype,  Ltd.,  35  Lombard  St. 
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ADDITIONAL  AD  TIPS. 

Doremus  &  Morse,  New  York,  are 
placing  some  financial  advertising  in 
Pennsylvania  papers  for  Josephthal- 
Loucheim  &  Co.,  Bankers  and  Brokers, 
56  Broadway,  New  York. 


The  United  Drug  Company,  Boston, 
is  making  renewal  contracts. 


The  J.  H.  Hartzell  Agency,  Phila¬ 
delphia,  is  placing  orders  in  Pennsyl¬ 
vania  papers  for  Dr.  P.  C.  Sanderson, 
Herbs  of  Joy,  same  city. 


Nelson  Chesman  &  Co.,  Chicago,  are 
placing  orders  for  Dr.  G.  C.  Young. 
Peptopad,  Jackson,  Mich. 


Gundlach  Advertising  Company,  Trib¬ 
une  Building,  Chicago,  is  placing  new 
orders  for  D.  D.  D.  Company,  Chicago, 
in  Southwestern  papers. 


Hayner  Distilling  Company,  Hayner 
Whiskey,  Dayton,  O.,  is  making  5.000- 
line  contracts  direct  with  Southern 
weeklies  of  dailies. 


H.  W.  Kastor  &  Sons,  Advertising 
Company,  Laclede  Building,  St.  Louis, 
are  placing  seventy  lines  fifty-two  orders 
in  Southwestern  Sunday  papers  for  the 
Actina  Appliance  Company,  Kansas 
City,  Mo. 


H.  E.  Lesan  Advertising  Agency,  527 
Fifth  Avenue,  New  York,  has  secured 
the  advertising  of  the  U.  S.  Motor  Com¬ 
pany,  505  Fifth  Avenue,  New  York,  and 
is  placing  orders  in  large  cities  for  the 
Maxwell-Briscoe  Automobile.  This 
agency  is  also  placing  in  New  York 


State  papers  orders,  also  adding  new 
ones  to  the  list  for  the  National  League 
of  Medical  F'recdom,  Metropolitan  build¬ 
ing,  New  York.  Later  this  advertising 
will  be  extended. 


Long-Critchfield  Corporation,  Corn 
Exchange  National  Bank  Building,  Chi¬ 
cago,  is  making  5,000-line  contracts  with 
Kansas  papers  for  Lincoln  Paint  & 
Color  Company,  Lincoln,  Neb. 


Street  &  Smith,  7  West  Fifteenth 
Street,  New  York,  are  placing  through 
several  agencies  orders  for  Popular 
Magazine. 


M.  Volkman  Advertising  Agency,  5 
Beckman  Street,  New  York,  is  making 
up  list  of  papers  for  Vapo-Cresolene 
Company,  Vapo-Cresolene,  180  Fulton 
Street,  New  York. 


Wood,  Putnam  &  Wood,  161  Devon¬ 
shire  Street,  Boston,  are  placing  orders 
in  large  Eastern  cities  for  Oliver  Ditson 
&  Co.,  Boston. 


THE  UNITED 
PRESS 

BEST  Telegraph  News 
Services  for  Afternoon 
and  Sunday  Morning 
Newspapers. 

Gcmeral  Offices: 

WorM  Bullillna,  New  York 
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THE  EDITOR  AND  PUBLISHER. 


NEW  SCOTT  PRESS.  | 

“Multi-Unit”  Remarkable  for  Small; 

Floor  Space  It  Occupies.  Com¬ 
pact  in  Construction  and 
Freely  Accessible.  Parts 
Standardized. 

Plainfield,  N.  J.,  Sept.  28,  1910. 
The  Editor  and  Publisher, 

Xew  York,  N.  Y. 

Gentlemen  : — In  accordance  with  your 
request  to  furnish  the  points  of  interest 
in  our  new  “Multi-Unit”  press,  would 
state  that  this  machine  is  remarkable  for 
the  very  small  floor  space  occupied,  com¬ 
bined  with  the  utmost  accessibility  of 
every  part  of  the  machine.  To  build  a 
press  which  is  compact  and  at  the  same 
time  freely  accessible  and  convenient  to 
work  around  is  a  most  difficult  proposi¬ 
tion,  and  we  feel  that  our  new  “Multi- 
Unit”  press  is  the  only  machine  which 
successfully  solves  the  problem. 

Primarily  the  press  consists,  of  a  num¬ 
ber  of  units,  each  of  which  is  only  6 
feet  long  in  the  direction  of  the  travel 
of  the  webs  through  the  cylinders,  and 
8  feet  6  inches  wide  in  the  direction 
along  the  cylinders.  The  folders  and 
units  are  separated  from  each  other  by 
4-ft.  passages  both  along  and  across  the 
machine,  this  making  all  four  sides  of 
each  section  accessible  to  the  operators. 
The  number  of  these  units  and  the  num¬ 
ber  of  folders  depends  entirely  upon  the 
desired  capacity  of  the  machine.  In  the 
press  we  have  just  finished  there  are 
four  4-page-wlde  units  and  two  of  our 
high-speed  rotary  folders,  this  combina¬ 
tion  making  a  double  quadruple  press 
capable  of  being  operated  as  two  inde¬ 
pendent  quadruples,  or  as  a  sextuple, 
or  as  an  octuple,  and  its  capacity  in  its 
present  form  is  up  to  72,000  per  hour  16- 
page  papers ;  other  numbers  of  pages  in 
proportion. 

Each  unit  is  driven  directly  and  in¬ 
dependently  from  the  main  drive;  each 
folder  is  supplied  with  an  independent 
drive,  and  the  web  associating  mechan¬ 
ism  is  arranged  so  that  the  webs  from 
any  section  may  be  run  into  either 
folder.  This  entire  combination  gives 
an  assurance  against  any  possible  break¬ 
down.  This  particular  press,  which  will 
be  installed  in  the  pressroom  of  the 
Worcester  (Mass.)  Telegram,  will  be 
driven  by  two  independent  Kohler  sys¬ 
tems,  each  normally  operating  one-half 
of  the  machine,  but  the  electrical  con¬ 
trol  is  arranged  so  that  either  system 
can  run  the  entire  press,  or  so  that  the 
motor  on  one  side  of  the  machine  can 
be  controlled  by  the  push  buttons  on 
the  other  side  of  the  press,  and  vice 
versa,  this  giving  every  facility  tor  pre¬ 
venting  the  interruption  in  the  operation 
of  the  press,  even  if  the  motor  on  one 
side  should  blow  out,  and  the  controllers 
on  the  other  side  should  give  trouble,  as 
the  entire  press  could  still  be  operated 
by  using  the  motor  on  one  side  to  drive 


PRESS  CLIPPINGS 

BURRELLE 

45  Lafayette  Street 
New  York 


WRITE  FOR  INFORMATION 


EalaMtaknd  ZS  Ymts 


October  1,  1910. 


WHY 


IS  IT  OUR  INCREASE  IN 

FOREIGN  ADVERTISING 

FOR  THE  FIRST  EIGHT  MONTHS 
OF  lOlO  OVER  THE  SAME 
PERIOD  OF  1OO0  IS 


This  paper  reaches  a  class  of  people  who  believe  in  the  paper, 
and  who  have  the  means  wherewith  to  buy,  and  who  respond 
to  our  advertisers.  This  paper  reaches  over 

4  0,000 

of  the  very  best  readers  in  the  City  of  Milwaukee  and  the 
great  State  of  Wisconsin — a  section  of  country  unusually 
blessed  with  an  abundance  of  prosperity  and  commercial 
activity,  which  means  money  to  spend. 

WHAT  HAVE  YOU 

To  offer  these  readers?  If  your  proposition  is  right,  we  can 
put  you  in  touch  with  the  most  desirable  class  of  buyers  in 
this  section. 


THE  EVENING  WISCONSIN 

MILWAUKEE’S  LEADING  HOME  PAPER 
JOHN  W.  CAMPSIE 
Dualnesa  Manager 


CHAS.  H.  EDDY.  Foreisn  AdvertisinK  RepresentatWe 

NEW  YORK  OKKK'E,  1  Madison  Avenue. 

CHICAGO  OFKICE,  150  MichiRau  venue  (Robt.  J.  Virtue,  Mgr.) 


the  entire  machine,  and  the  motors  be¬ 
ing  controlled  by  the  push  buttons  on 
the  other  side. 

.Another  point  which  will  be  appre¬ 
ciated  both  by  the  publishers  and  the 
pressmen  is  the  use  of  standard  parts 
throughout.  The  gearing,  while  cut  by 
a  special  silent  system,  is  interchange¬ 
able  with  the  standard  Brown  &  Sharpe 
gears,  which  can  be  obtained  in  any 
modern  machine  shop.  The  screws, 
bolts,  etc.,  conform  to  the  United  States 
standards  adopted  by  the  best  manufac¬ 
turers  throughout  the  country,  and  this 
particular  press  for  the  Worcester  Tele- 
gp-am  was  built  to  the  American  News¬ 
paper  Publishers’  Association  standard 
size. 

We  are  now  testing  this  machine  here 
and  we  expect  that  the  tests  will  be  fin¬ 
ished  the  early  part  of  next  week.  A 
number  of  prominent  publishers  and  su¬ 
perintendents  of  pressrooms  have  al¬ 
ready  seen  the  machine,  and  a  larger 
additional  number  is  coming  to  exam¬ 
ine  it.  We  wish  to  extend,  through  The 
Editor  and  Pubusher,  a  special  invita¬ 
tion  to  any  newspaper  proprietor,  pub¬ 
lisher,  editor,  manager  or  superintend¬ 
ent  to  see  this  machine  at  our  shops  at 
Plainfield.  We  expect  to  take  this  press 
down  on  Wednesday,  October  5,  and 
prepare  it  for  shipment  to  the  Worcester 
Telegram. 

Yours  very  truly, 

Walter  Scott  &  Co. 

D.  J.  Scott.  I 


TO  FORECLOSE  MORTGAGE. 


City  Trust  Company  Files  Action 
Against  Boston  Herald. 

A  petition  has  been  filed  in  the  United 
States  Circuit  Court  at  Boston  by  the 
City  Trust  Company,  trustee  under  the 
mortgage  executed  by  the  Boston  Her¬ 
ald  Company,  to  secure  its  bond  issue  ot 
$1,700,000  in  May,  1908,  asking  for  a 
foreclosure  of  the  mortgage  and  the  sale 
of  the  entire  property  of  the  Herald, 
covered  by  the  mortgage. 

The  property  consists  of  the  lease  of 
the  buildings,  the  Associated  Press  fran¬ 
chise,  together  with  the  good  will,  copy¬ 
rights,  trade-marks,  merchandise,  ma¬ 
chinery,  furniture,  fixtures  and  other 
equipment.  The  petition,  which  was 
filed  with  the  consent  of  the  parties  to 
the  main  proceeding,  is  based  on  the 
ground  that  the  defendant  defaulted  in 
I  its  covenant  to  keep  the  mortgage  prop- 
!  erty  and  every  part  thereof  in  operation 
I  as  a  going  concern  by  consenting  on 
I  July  7  to  the  appointment  of  receivers 
i  on  the  petition  of  an  unsecured  creditor. 

There  are  1,695  bonds  out  of  a  total 
issue  of  1,700,  to  the  amount  of  $1,695,- 
000,  out  of  a  total  of  $1,700,000,  out¬ 
standing.  More  than  one-third  of  the 
bondholders  voted  to  have  the  trustee 
bring  this  petition  to  foreclose  and  sell 
.  the  property. 


ADVERTISING  A  CHURCH. 


Just  as  Essential  as  Advertising  Busi¬ 
ness  Declares  Chicago  Divine. 

“Churches  should  advertise  as  well  as 
business  houses,  for  both  have  goods 
which  are  needed  by  the  people,”  said 
the  Rev.  I.  L.  Cory,  Waukesha,  Wis.,  at 
the  first  meeting  this  fall  of  the  Mil¬ 
waukee  Ministers’  Association  held  Sept 
20. 

The  Rev.  Mr.  Cory  spoke  on  the  sub¬ 
ject  of  "Church  Advertising.”  He  told 
of  the  importance  of  advertising  to  the 
business  man  and  cited  figures  to  show 
the  enormous  amounts  spent  for  .  this 
purpose.  Most  of  the  legitimate  adver¬ 
tising  paid  in  increased  sales,  he  said, 
with  the  result  that  the  tendency  was 
toward  a  higher  form  of  telling  the  peo¬ 
ple  what  the  merchants  had  for  sale. 

“There  is  an  ethical  trend  in  the  ad¬ 
vertising  of  the  present  day,”  he  said. 
“Scientific  advertising  is  coming  to  the 
fore  more  and  more.  The  true  ring  of 
the  metal  of  advertising  is  being  heard, 
for  a  new  reign  of  truth  is  entering. 
The  metal  and  ethical  qualities  of  the 
advertising  man  are  being  developed, 
with  the  result  that  there  is  less  of  the 
exaggeration  than  formerly. 

“Honesty  is  the  first  essential  to  suc¬ 
cessful  advertising.  This  means  con¬ 
forming  exactly  to  the  truth.  It  means 
the  presence  of  dignity  and  poise.  On 
the  whole  there  is  a  promise  of  great 
ethical  value  in  this  manner  of  letting 
the  people  know  what  they  need.” 

The  speaker  said  that  while  advertis¬ 
ing  was  essential  to  the  success  of  the 
business  man,  it  likewise  was  needed  by 
the  church. 

“If  advertising  is  scientific  salesman¬ 
ship  for  the  business  man,  why  should 
not  teachings  proclaiming  and  publish¬ 
ing  the  scientific  accomplishments  of  the 
church  be  equally  correct  and  ef¬ 
fective?”  he  asked.  “I  believe  that 
church  advertising  is  equally  important, 
on  the  ground  that  the  things  pro¬ 
claimed  there  are  needed  by  humanity. 
There  should  be  the  same  faith  in  ad¬ 
vertising  of  the  church  as  there  is  in 
that  of  the  merchant.  It  is  a  modern 
method  of  placing  the  truth  in  the 
minds  of  the  people.” 


Will  Conduct  Ad  Classes. 

George  ^latthew  Adams,  the  well- 
known  advertising  man,  who  conducted 
the  classes  in  advertising  at  the  Chicago 
Central  Y.  M.  C.  A.  last  year,  has  been 
re-engaged  as  director  of  the  advertis¬ 
ing  department  for  the  coming  season. 
Mr.  Adams  has  been  connected  with  a 
number  of  large  firms  as  advertisement 
writer  and  department  manager,  was  an 
independent  advertising  writer  for  sev¬ 
eral  vears,  specializing  on  financial  sub¬ 
jects,  and  now  is  at  the  head  of  a  con¬ 
cern  which  promotes  an  educational 
system  for  the  increasing  of  want  ads 
for  ilewspapers.  His  work  at  the  Y. 
M.  C.  A.  school  created  a  great  deal 
of  enthusiasm  and  interest  among  the 
students. 


Millions  of  Dollars  Annually 

Goes  to  magazines  for  advertising  that 
should  go  to  newspapers.  Why?  Poor 
printing.  \  ou,  Mr,  Business  Manager, 
can  get  some  of  this  loose  change.  We 
will  guarantee  to  improve  your  paper. 

V\  ildes’  Metal,  plus  the  knowledge  we 
possess  on  the  subject,  will  prove  of 
benefit  to  you.  Let  s  talk  it  over. 
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UNFOUNDED  GOSSIP. 

Rumor  the  Gimbel  Brothers  of  New 

York  Required  Their  Ads  to  Be 
Set  on  Monotype  Machines 
Denied  by  Newspaper 
Business  Managers 
and  Gimbel  Rep- 
sentative. 

Tlie  event  of  the  week  in  the  business 
offices  of  New  York  papers  was  the  ad¬ 
vertising  of  Gimbel  Brothers,  whose  new 
store  was  opened  on  "1  hursday,  Octo*- 
her  29. 

In  connection  with  this  advertising,  a 
gossipy  rumor  was  circulated  charging 
that  Gimbel  Brothers  in  their  contracts 
with  the  newspapers  required  that  their 
advertising  be  set  on  monotype  ma¬ 
chines.  As  a. number  of  the  New  York 
papers  had  no  monotype  machines  in 
the  composing  rooms,  this  requirement 
if  made  would  constitute  a  hardship 
upon  the  publishers  who  did  not  have 
monotype  machines. 

The  Editor  and  Publisher  in  the 
process  of  investigation  interviewed 
three  well-known  business  managers  of 
the  metropolis. 

A  morning  paper  manager  said ;  “We 
put  in  monotype  machines  about  five 
months  ago.  I  have  heard  the  rumor 
concerning  Gimbel  Brothers.  Certainly 
nothing  was  said  about  the  monotypp 
machine.  We  have  no  knowledge  thajt 
Gimbel  Brothers  are  interested  in  the 
monotype  machine.” 

An  evening  paper  manager  said :  “Th^ 
Gimbel  contract  specifies  that  a  certain 
type  shall  be  used.  Every  advertiser  has 
the  privilege  of  selecting  his  type.  It 
happens  that  this  special  type  is  fur. 
nished  by  the  Monotype  Company.  We 
have  no  monotype  machine.  We  got  a 
type  caster,  made  the  type  and  set  it. 
We  believe  that  Gimbel  Brothers  had  a 
perfect  business  and  moral  right  to  se¬ 
lect  whatever  kind  of  type  they  saw  fit. 
No  mention  was  made  to  us  of  the  mon-  j 
otype  machine.”  | 

Another  evening  paper  manager  said  J 
“We  recently  put  a  monotype  machine! 
in,  but  it  had  absolutely  nothing  to  dd 
with  the  Gimbel  advertising.” 

George  H.  Perry,  advertising  and  sales 
manager  for  Gimbel  Brothers,  was  asked 
by  The  Editor  and  Publisher  for  a 
statement.  Mr.  Perry  said  emphatically: 

“There  is  absolutely  no  truth  in  all 
this  gossip.  There  is  a  clause  in  our 
contract  with  the  newspapers  which  pro¬ 
vides  that  our  style  of  type  shall  be 
used.  This  type  is  a  special  face  cut 
for  us  by  the  Monotype  Company.  The 
Mergenthaler  Linotype  Company  had 
knowledge  of  our  intention  to  have  a 
special  type  and  had  the  opportunity  to 
furnish  it  three  months  ago.” 

“Are  Gimbel  Brothers  interested  finan¬ 
cially  in  the  Monotype  Company?” 

“Not  at  all.  Nothing  is  further  from 
the  thought  of  Gimbel  Brothers  than 
such  a  financial  interest.” 

The  Taylor  (N.  D.)  Publishing  Com¬ 
pany  has  been  incorporated,  with  a  cap¬ 
ital  stock  of  $3,000. 


JOHN  H.  TRANTER. 

editor  of  the  buffalo  times,  who  has  been  nomin.xted  for  the  asse.mbly 

BY  THE  democrats  OF  THE  EIGHTH  DISTRICT  OF  NEW  YORK. 


OPTICIANS  WANTED. 

They  Didn’t  Pay  Advertising  Bills  in 
*  Hamilton,  O. 

The  following  letter  from  the  pub¬ 
lisher  of  the  Hamilton  (O.)  Republican- 
News  was  received  last  week  by  Robert 
Tomes,  of  New  York,  Eastern  repre¬ 
sentative  of  the  “Ohio  Select  List  of 
Daily  Newspapers”: 

Dear  Mr.  Tomes: — There  has  been  a  firm 
of  traveling  opticians  in  this  city  by  the  name 
of  Rolfes  &  Arns.  They  went  in  the  Rad- 
cliffe  Drug  Company  and  did  quite  a  lot  of 
advertising.  They  paid  us  everything  except  a 
bill  for  the  last  week.  They  are  traveling 
through  the  country  making  arrangements  with 
different  drug  stores  to  conduct  a  special  sale 
of  spectacles. 

I  wonder  if  you  could  not  have  an  item  put 
in  the  different  trade  journals  about  it,  as 
we  are  very  anxious  to  get  trace  of  them. 

Course  in  Magazine  Writing. 

An  evening  course  in  magazine  writ¬ 
ing  is  to  be  one  of  the  subjects  of¬ 
fered  this  year  by  the  University  of  Chi¬ 
cago  at  its  University  College  in  the, 
Central  Y.  M.  C.  .A.  building.  Students 
are  to  be  trained  in  the  technique  of 
composing  articles,  book  reviews  and 
editorials.  ' 


TYPOGRAPHICAL  SCHOOL,  j 

Secretary  Says  1,700  Compositors  Are 
Taking  the  Course. 

W.  B.  Prescott,  secretary  of  the  Com- 
I  mission  on  Supplemental  Trade  Educa- 
!  tion  of  the  International  Typographical 
:  Union,  is  sending  out  a  handsome  book- 
;  let  of  twenty  pages,  containing  informa¬ 
tion  about  the  course  of  instruction  in 
printing  conducted  by  the  1.  T.  U.  in 
the  school  at  120  Sherman  Street, 
Chicago. 

Mr.  Prescott  states  that  the  course  is 
now  being  taken  by  1,700  compositors. 
The  booklet  should  prove  interesting  to 
every  printer.  It  can  be  obtained  by 
writing  to  the  commission  in  Chicago. 

Times-Democrat  Destroyed  by  Fire. 

j  As  The  Editor  and  Publisher  goes 
to  press,  it  is  reported  that  the  plant  of 
the  New  Orleans  Times-Democrat  has 
been  entirely  wiped  out  by  a  fire  which 
started  early  Friday  morning. 

j  R.  M.  Hitchcock  has  acquired  the  in- 
I  terest  of  A.  E.  Pfremmer  in  the  Hib- 
1  bing  (Minn.)  Tribune. 


NOMINATED  FOR  ASSEMBLY. 

John  Tranter,  of  Buffalo  Times, 
Democratic  Candidate. 

John  H.  Tranter,  Democratic  candi-  - 
date  for  Member  of  .Assembly  in  the 
Eighth  District  of  New  York,  is  one  of 
the  most  widely  known  newspaper  men 
in  that  section  of  the  State  and  enjoys 
an  enviable  position  in  the  profession. 
Mr.  Tranter  has  won  his  position 
'  through  many  years  of  honorable  con- 
;  nection  with  Buffalo  newspapers,  having 
served  in  various  capacities,  from  errand 
boy  to  city  editor,  the  position  he  now 
j  fills  on  the  Buffalo  Evening  Times. 

Mr.  Tranter,  who  is  now  thirty-three 
years  old,  began  his  career  as  a  news¬ 
boy  and  was  later  a  messenger  boy.  He 
entered  the  employ  of  Norman  E.  Mack 
as  an  errand  boy,  and  his  good  qualities 
I  were  soon  recognized  by  his  employer. 
.After  several  years  of  perseverance  Mr. 
Tranter  was  placed  on  the  reportorial 
staff  of  The  Times  in  1894,  and  demon¬ 
strated  that  he  was  possessed  of  the 
qualifications  of  a  good  reporter.  In 
189G  he  left  The  Times  to  accept  a  prof¬ 
fered  position  as  marine  reporter  on  The 
j  Express,  and  served  in  that  capacity  with 
I  great  success. 

During  the  Spanish-.American  War 
Mr.  Tranter  handled  the  telegraph  dis¬ 
patches  that  came  to  The  Express  from 
,  its  many  correspondents.  He  remained 
!  with  the  The  Express  until  1902,  at  that 
i  time  being  telegraph  editor.  Returning 
I  to  The  Times  in  1902,  Mr.  Tranter 
filled  a  highly  responsible  reportorial  po¬ 
sition  until  1905,  when  he  was  selected 
to  fill  the  position  of  city  editor,  which 
post  he  has  since  occupied  with  much 
success,  being  recognized  as  a  ‘’live  wire’’ 
wherever  he  is  known. 

The  fight  for  direct  primaries  con¬ 
ducted  by  The  Times  has  been  directed 
by  Mr.  Tranter.  He  is  married  and  has 
two  children. 

j  New  Paper  for  Papermakers. 

Paper,  Inc.,  is  the  name  of  a  new 
.  weekly  periodical  that  made  its  initial 
bow  in  New  York  this  week,  with 
Charles  D.  Jacobs  as  president  and  pub¬ 
lisher.  The  new  journal,  nine  by  twelve 
inches  in  size,  presents  an  attractive  ap- 
^  pearance  in  its  artistically  decorated 
white  cover  and  its  dress  of  large,  clear- 

■  cut  type,  printed  on  calendared  paper  of 
‘  fine  quality.  The  fifty-eight  advertise- 
'  ments,  ranging  from  eighth  to  full  pages, 

>  indicate  that  the  venture  has  met  with  a 
ready  response  from  the  trade.  The 

’  current  number  contains,  among  other 

■  things,  an  important  illustrated  article 

*  on  “A  New  Process  for  Making 
^  Bleach,”  by  Jasper  Whiting,  and  a  help¬ 
ful  paper  on  “The  Interpretation  of  Coal 
Analysis,”  by  Dwight  T.  Randall,  M.  E., 

•  one  of  the  best-known  authorities  on 

>  fuel  testing.  Mr.  Jacobs,  the  publisher, 
has  been  identified  with  the  trade  for 

>  many  years.  , 

1  - 

Plan  Winter  Meetings. 

The  Kansas  City  Advertising  Club  is 
.  preparing  a  number  of  interesting  meet- 
.  ings  for  the  coming  winter,  several  of 
which  will  be  open  to  the  general  public. 


W  E  ISSUE 

Cartoons.  Fashions,  Puzzles,  Patterns,  Portraits  and  Weather  Reports. 
WbEKLY— Comic,  Fashion,  Children’s  Special  Feature  and  Home  Circle  pages,  Puzzles 
and  Patterns. 

All  features  can  be  supplied  in  single  matrix  or  cut  form,  with  copy — electro¬ 
types  or  photographs  of  half-tones  if  desired. 

Weekly  pages  iwued  also  in  page  matrix  form — 20  to  22  ins.  long. 

Underscore  service  in  which  you  are  interested — also  form  in  which  desired — and 
let  us  tell  you  more  about  it. 

THE  INTERNATIONAL  SYNDICATE/ Baltimore,  Hd. 


This  is  the  number  of  a  good  Black 
News  Ink  we  recommend  to  small 
publishers  who  use  a  flat  bed  Press. 
6c.  F.O.B.  New  York  City. 

American  Ink  Co. 


8  THE  EDITOR  AND  PUBLISHER.  October  1,  1910. 


THE  EDITOR  and  PUBLISHER 

AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS  AND  ADVERTISING  AGENTS. 
Entered  as  second  class  mail  matter  in  the  New  York  Post  Office. 

J.  U.  SHALE.  Editor.  PHILIP  R.  DILLON.  Associate  Editor.  R.  M.  BONIFIELD,  News  Editor. 

BY  THE  EDITOR  AND  PUBLISHER  COMPANY. 

13  to  21  Park  Row,  New  York  City.  Telephone,  744G  Cortland. 

Issued  every  Saturday.  Subscription,  $1.00  per  year.  Foreign,  $2.00  per  year. 

Established  The  Journalist  1884.  The  Editor  and  Publisher  1901. 

J.  B.  SHALE,  President.  T.  J.  KEEN.AN,  Secretary. 

CiEO.  P.  LEFFLER,  Treasurer  and  Business  Manager. 

ADVERTISING  RATES. 

Display,  15  cents  per  agate  line.  Reading  Notices,  25  cents  per  agate  line. 

Classified,  1  cent  per  word.  Liberal  discount  for  time  contracts. 

NEW  YORK,  SATURDAY,  OCTOBER  1,  1910 


ONE-CENT  PAPERS  AND 
“QUALITY"  CIRCULATION. 

The  rumor  that  three  Chicago  morn¬ 
ing  newspapers  will  reduce  the  price 
from  two  cents  to  one  cent  next  week 
gives  new  zest  to  the  o'd  debate  con¬ 
cerning  “quality’’  and  “quantity"  in  cir¬ 
culation. 

On  the  face  of  the  returns  the  advo¬ 
cates  of  one-cent  papers  seem  to  he 
winning  the  decision,  in  spite  of  all  ar¬ 
gument  for  “quality”  which  the  two-cent 
and  thr»e-cent  papers  assume  to  pos¬ 
sess  and  which  they  deny  to  the  one-cent 
paper. 

It  is  not  to  be  denied  that  powerful 
arguments  are  made  in  favor  of  the 
two-cent  and  three-cent  papers,  as 
against  the  one-cent  papers.  But  the 
argument  based  on  “quality”  is  not  in 
our  opinion,  a  sound  and  convincing  one, 
from  the  publisher’s  viewpoint. 

The  two-cent  or  three-cent  paper,  long 
established  and  going,  will  probably 
show  some  profit  on  circulation  alone. 
It  does  not  entirely  depend  upon  adver¬ 
tising.  It  may  be  admitted  that  its  cir¬ 
culation  is  of  the  “quality”  kind.  These 
facts  weigh  with  the  publisher. 

On  the  other  hand,  the  advertiser 
knows  well  that  the  one-cent  paper, 
other  things  being  equal,  will  go  into 
many  more  homes  than  tnc  two  or 
three-cent  paper.  And  the  average  re¬ 
tail  advertiser  is  desirous  of  reaching  the 
average  home,  neither  very  rich  nor  very 
poor.  Certainly  the  one-cent  paper,  in 
every  large  city  of  the  nation,  has 
proved  that  it  does  reach  into  a  much 
greater  number  of  these  average  homes 
than  the  two-cent  or  three-cent  papers. 
There  is  no  question  of  “quality”  here. 
It  may  be  doubted  whether  the  average 
retail  advertiser  cares  much  about 
"quality.” 

So  it  seems  that  the  average  retail  ad¬ 
vertiser  favors  the  one-cent  paper  be¬ 
cause  he  gets  better  returns.  If  the 
business  policy  seeks  primarily  to  get 
returns  for  its  advertisers  and  thereby 
insure  a  steady  or  a  growing  income 
from  the  advertising,  the  one-cent  sell¬ 
ing  price  is  obviously  the  popular  pried 
in  these  times,  and  this  notwithstanding 


the  fact  that  there  will  likely  be  a  loss 
for  each  paper  sold  at  one  cent. 

If,  on  the  other  hand,  the  publisher 
desires  to  receive  a  part  of  his  income 
from  the  circulation  alone,  and  also  de¬ 
sires  the  more  or  less  pleasant  sensation 
of  furnishing  a  newspaper  to  that  por¬ 
tion  which  is  classed  “quality”  by  reason 
of  larger  wealth  or  higher  culture,  he 
may  reasonably  ask  two  or  three  cents 
for  his  paper;  presumably,  he  will  try 
to  give  his  readers  what  he  considers  a 
“higher”  sort  of  reading. 

To  sum  up;  A  publisher  may  have 
the  best  of  reasons  for  charging  two  or 
three  cents  for  his  paper,  but  he  can 
hardly  hope  to  convince  the  average  re¬ 
tail  advertiser  that  a  “quality”  circula¬ 
tion  is  the  main  thing  in  bringing  re¬ 
sults  from  advertising. 


THE  BUSINESS  OF  A  NEWSBOY. 

Horace  E.  Rhoads,  general  manager 
of  the  Los  Angeles  Record  and  the 
San  Diego  Sun,  has  a  dynamic  belief  in 
the  newsboy — in  the  raw  material  which 
the  average  newsboy  holds  in  his 
makeup. 

Mr.  Rhoads  has  organized  a  news¬ 
boys’  club  for  the  900  newsboys  of  Los 
-Angeles.  In  a  speech  he  declared  that 
the  average  newsboy  was  as  capable  of 
development  as  the  boy  born  of  wealthy 
parents.  Mr.  Rhoads  proposes  to  give 
the  newsboys  of  his  city  a  better  en¬ 
vironment  in  which  they  may  develop. 

In  this  matter  of  development  some¬ 
times  we  wonder  whether  it  is  the  news¬ 
boy  who  is  handicapped  or  the  wealthy 
boy.  There  never  was  a  newsboy  who 
grew  up  and  won  his  fight  that  ever 
envied  the  boy  born  with  the  silver 
spoon  in  his  mouth.  Often  do  we  listen 
to  the  successful  man  who  began  as  a 
newsboy,  and  always  do  we  hear  him 
express  pity  for  the  wealthy  boy  who 
never  knew  the  ecstasy  of  fighting 
against  poverty  and  winning  against 
great  odds.  So  it  seems  to  us  that  no  one 
will  take  issue  with  Mr.  Rhoads.  Per¬ 
haps  many  publishers  will  pity  the 
wealthy  boy  who  never  had  the  chance 
to  fight  like  a  newsboy. 

But,  after  all,  the  publisher  has  first 
of  all  a  business  interest  in  the  news- 


l)oy.  The  humanitarian  interest  is  sec¬ 
ondary.  Publishers  need  newsboys,  and 
wealthy  boys  very  rarely  become  news¬ 
boys.  Good  business  policy  prompts  the 
publisher  to  develop  the  newspaper  sell¬ 
ing  abilities  of  newsboys  and  after  that 
to  develop  the  intellectual  qualities  that 
go  to  make  honorable  and  successful  men. 

The  main  business  of  a  newsboy  is  to 
sell  newspapers.  The  wise  publisher 
will  strive  to  make  that  business  at¬ 
tractive  to  the  boy. 

Houston,  Tex.,  is  the  latest  addition 
to  the  ranks  of  cities  that  are  expend¬ 
ing,  or  plan  to  expend,  large  sums  in 
advertising  their  greatnes.s. 

If  it  pays  a  private  business  to  adver¬ 
tise  it  will  pay  a  municipality,  and  no 
medium  will  prove  so  profitable  in  the 
beginning  as  the  local  newspapers. 

Educate  the  home  folks  first,  for  pride 
in  one’s  city  is  the  best  asset  the  city 
can  have. 


The  Burlington,  one  of  the  great  rail¬ 
way  systems  entering  Chicago,  has  be¬ 
gun  an  advertising  campaign  in  the 
newspapers  in  behalf  of  its  freight  ser¬ 
vice.  The  value  of  newspaper  space  has 
long  been  recognized  in  exploiting  pas¬ 
senger  service,  but  the  idea  of  augment¬ 
ing  the  freight  business  in  the  same 
manner  is  an  innovation. 

No  business  is  so  great  but  what  ad¬ 
vertising  will  benefit  it.  The  Burlington 
will  profit. 

OBITUARY. 

The  Rev.  Louis  A.  Lambert,  L.L.  D., 
for  many  years  editor  of  the  Freeman’s 
Journal,  a  well-known  Catholic  weekly, 
and  author  of  “Notes  on  Ingersoll,” 
“Tactics  of  Infidels,”  “Thesaurus  Bibli- 
cus,”  “Christian  Science  Before  the  Bar 
of  Reason”  and  other  books,  died  last 
Sunday  at  Newfoundland,  N.  J.  He 
was  seventy-five  years  old  and  was  born 
in  Allenport,  Pa. 


Edward  R.  Cole,  a  veteran  newspaper 
man,  died  at  his  home  in  Carthage, 
N.  Y.,  last  week.  He  was  seventy-two 
years  old.  With  A.  W.  Allen  he 
founded  the  Carthage  Standard  in  1857 
and  later  became  associated  with  the 
Carthage  Republican.  At  the  time  of 
his  death  he  was  connected  with  the 
Carthage  Tribune. 


D.  A.  A.  Nichols,  a  retired  news¬ 
paper  man,  died  last  week  in  Westfield, 
N.  J.  He  was  eighty-three  years  old 
and  was  editor  and  one  of  the  owners 
of  the  Springfield  (O.)  Republican  dur¬ 
ing  the  Civil  War.  For  ten  years  he 
was  associate  editor  of  the  Albany 
(N.  Y.)  Country  Gentleman.  He  was 
editor  of  the  Ohio  Farmer  for  three 
years  and  for  two  years  editor  of  the 
Dunkirk  (N.  Y.)  Journal  and  Observer. 
He  was  connected  with  the  Buffalo  Ex¬ 
press  for  twenty-two  years  and  was 
working  on  an  article  for  that  paper 
shortly  before  he  died. 


John  Wesley  Avery,  well-known  Vir¬ 
ginia  newspaper  man,  died  in  the  Me¬ 
morial  Hospital,  Richmond,  last  week. 
He  was  forty-one  years  old.  He  was 
at  one  time  assistant  city  editor  of  the 
Richmond  News  and  dramatic  critic  for 
the  Dispatch.  After  leaving  Richmond 
he  worked  on  the  New  York  Journal, 
Herald  and  other  metropolitan  papers. 
For  several  years  he  had  charge  of  the 


Bristol  Herald-Courier,  after  which 
he  became  editor  of  the  Nashville 
American. 


Louis  Ashton,  formerly  editor  of  the 
Spencerville  (O.)  Journal  and  the  Lima 
(O.)  Gazette,  died  suddenly  in  Lima  last 
week  of  acute  indigestion. 


John  C.  O’Neill,  a  well-known  adver¬ 
tising  man  of  St.  Louis,  died  in  that 
city  last  week  after  a  brief  illness.  He 
was  seventy-seven  years  ■old.  He  was  a 
native  of  London,  England,  and  came  to 
this  country  when  eighteen  years  old, 
settling  in  New  York.  He  went  to  St. 
Louis  in  1893. 


Mat  Goodwin,  city  editor  of  the 
Shenandoah  (Pa.)  Herald,  died  sud¬ 
denly  in  .Allentown  last  week.  He  was 
forty  years  old. 


Harry  O.  Young,  managing  editor  of 
the  Hanover  (Pa.)  Record  and  widely 
known  in  newspaper  and  political  circles 
of  the  State,  died  last  Sunday  after  a 
lingering  illness  from  heart  trouble.  He 
was  fifty-five  years  old. 


Orville  Thompson,  at  one  time  a  mem¬ 
ber  of  the  editorial  staff  of  the  Indian¬ 
apolis  Journal  and  distinguished  as  a  sol¬ 
dier,  editor  and  author,  died  in  Greens- 
'ourg,  Ind.,  last  week  of  general  debility. 
He  was  eighty-seven  years  old. 


Capt.  C.  H.  Smith,  part  owner  of  the 
Aurora  (Ill.)  Daily  News  and  a  promi¬ 
nent  manufacturer  and  politician,  died 
last  Sunday  following  an  illness  of  one 
year. 


George  W.  Fishback,  former  editor 
and  publisher  of  the  St.  Louis  Democrat, 
now  the  Globe-Democrat,  died  last  Sat¬ 
urday  at  the  home  of  Dr.  R.  C.  Belt  in 
Milton,  O. 


Charles  W.  Michael,  a  well-known 
Texas  newspaper  man,  formerly  of  San 
Antonio  and  Austin,  died  in  Mexico 
City,  Sunday,  of  typhoid  fever. 


ST.  PAUL. 


Publicity  Bureau  Wants  Pay  for  Con¬ 
ducting  Advertising  Campaign. 

St.  Paul’s  consolidated  publicity  bu¬ 
reau  cannot  draw  on  the  city  treasury 
for  $8,000  which  it  alleges  is  due  it  for 
conducting  an  advertising  campaign. 

Judge  O.  B.  Lewis,  Ramsey  county 
district  court,  has  issued  an  injunction 
forbidding  payment  of  the  bill  by  the 
dty  on  the  ground  that  the  advertising 
of  a  city’s  commercial  advantage  does 
not  come  under  the  head  of  “current 
and  incidental  expenses,”  and  cannot  be 
paid  from  the  $10,000  contingent  fund 
appropriated  for  that  purpose  in  1909 
and  1910.  The  case  will  be  fought  out 
in  higher  courts. 


New  Jersey  Woman’s  Press  Club. 

The  fall  meeting  of  the  New  Jersey 
Woman’s  Press  Association  will  be  held 
Monday  afternoon,  October  3,  at  the 
residence  of  the  president’s  sister,  Mrs. 
J.  P'ranklin  Smith,  146  Hollywood  Ave¬ 
nue,  East  Orange.  The  president,  Miss 
Marie  F.  Ryerson,  will  preside. 


Will  Exclude  Objectionable  Ads. 

The  Des  Moines  (la.)  Capital  has  an¬ 
nounced  that  on  October  1  all  liquor 
advertising  and  other  objectional  medi¬ 
cal  advertisements,  excepting  as  to  con¬ 
tracts  which  do  not  expire  at  that  time, 
will  be  discontinued. 


Guy  W.  Fellows  has  taken  over  the 
Cascade  (Mont)  Courier. 


October  1,  1910- 
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PERSONAL. 


Chester  A.  Miller,  editor  of  the 
Oneonta  (X-  V.)  Press,  has  been  nomi¬ 
nated  for  member  of  the  Assembly  by 
the  Democrats  of  Otsego  County. 


Summer  Lansdale,  associate  editor  of 
the  McKinney  (Tex.)  Daily  Courier- 
Gazette,  has  been  appointed  private  sec¬ 
retary  to  Congressman  C.  B.  Randell,  of 
the  Rmrth  District. 


T.  T.  Grimshaw,  formerly  of  the 
Pueblo  Chieftain,  but  of  late  associate 
editor  of  the  Sacramento  Star,  has  re¬ 
signed  to  go  into  newspaper  business  in 
Los  .\ngeles.  His  place  will  be  taken 
l.y  Frank  T.  Searight,  for  several  years 
telegraph  editor  of  the  Los  Angeles 
Record.  Mr.  Searight  is  a  charter  mem- 
l)er  of  the  .American  Society  of  Hu¬ 
morists. 


William  J.  Ellis,  a  member  of  the 
staff  of  the  Milwaukee  Daily  News  for 
many  years,  has  been  appointed  adver¬ 
tising  manager  for  the  Schwab  Cloth¬ 
ing  Company,  of  St.  Louis.  Mr.  Ellis 
will  direct  a  national  advertising  cam¬ 
paign  for  that  company. 

Lafayette  Young,  publisher  of  the  Des 
Moines  (la.)  Capital,  was  chosen  by 
vote  to  review  the  military  tournament 
at  Des  Moines  on  Publishers’  Day.  A 
vote  was  taken  by  postcard  among  the 
publishers  of  the  State  by  the  Des 
Moines  Commercial  Club. 


Frederick  McKay,  dramatic  editor  of 
the  New  York  Evening  Mail  for  the 
past  fifteen  years,  has  resigned  to  be¬ 
come  manager  of  the  Blanche  Ring 
company.  Mr.  McKay  is  a  partner  with 
Lew  Fields  in  the  ownership  of  “The 
Yankee  Girl.” 


Dr.  Grace  Kirkland,  late  managing 
editor  of  the  Jeffersonian,  of  Atlanta, 
Ga.,  is  doing  special  work  for  the 
women’s  page  of  the  Scripps  papers  in 
California.  Dr.  Kirkland  has  recently 
written  a  number  of  jingles  of  a  po¬ 
litical  satirical  character  which  have  at¬ 
tracted  wide  attention. 


Harvey  Whipple  has  resigned  as  finan¬ 
cial  editor  of  the  Detroit  Free  Press, 
which  he  served  in  various  reportorial 
and  editorial  capacities  for  the  past  five 
years,  to  assume  the  associate  editorship 
of  Concrete  a  monthly  publication  of 
Detroit. 


John  Crowley,  editor  of  the  Little 
Falls  (N.  Y.)  Times,  will  take  a  long 
vacation,  which  he  will  spend  in  recrea¬ 
tion,  study  and  travel.  He  has  been 
connected  with  the  Times  for  twenty 
years  as  editor  and  proprietor.  His 
brother,  Charles  D.  Crowley,  will  have 
charge  during  his  absence. 


Charles  S.  Fills,  until  recently  a  mem¬ 
ber  of  the  editorial  staff  of  the  Key- 
port  (N.  Y.)  Weekly  and  the  Mattawan 
(N.  J.)  Journal,  both  under  the  same 
management,  has  resigned  to  become  as¬ 
sistant  editor  of  the  Patchogue  (L.  I.) 
Advance. 


Alfred  J.  Ball,  editor  of  the  Wood- 
haven  (N.  Y.)  Leader,  was  married  last 
week  to  Miss  Selina  J.  Cluff,  of 
Brooklyn. 


R.  J.  Finnegan,  a  well-known  Chicago 
reporter,  secured  the  Democratic  nomi¬ 
nation  for 'Congress  iti  the  Tenth  Dis¬ 
trict  at  the  recent  primaries.  He  will 
run  against  Congressman  George  Ed¬ 
mund  Foss,  who  was  renominated,  al¬ 
though  nearly  defeated  by  George  P. 


Engelhardt,  a  Chicago  trade  journal 
editor. 


Rollo  Ogden,  editor  of  the  New  York 
Evening  Post,  spoke  on  “Changing 
Views  of  Education”  at  the  opening 
exercises  of  the  School  of  Pedagogy  of 
the  New  York  University,  held  last  Sat¬ 
urday. 


father,  J.  W.  Jarnagin,  editor  of  the 
Cedar  Falls  (la.)  Record,  are  making  a 
trip  through  the  West.  They  will  visit 
various  points  along  the  Pacific  Coast. 


L.  L.  Stevenson,  editor  of  the  Trav¬ 
erse  City  (Mich.)  Evening  Record  for 
the  past  five  years,  has  resigned  and  will 
engage  in  newspaper  work  in  one  of  the 
larger  cities. 


Leonard  D.  Compton,  a  well-known 
newspaper  man  of  San  Francisco,  who 
has  been  doing  special  work  for  the 
Scripps  papers  in  California  during  the 
past  six  months,  is  now  attached  to  the 
Sacramento  Star. 


A.  C.  Houston,  who  recently  returned 
from  Shanghai,  China,  has  taken  a  posi¬ 
tion  with  the  San  Diego  (Cal.)  Sun. 


Rollo  Chappell,  owner  and  publisher 
of  the  Hinckley  (Ill.)  Review,  will  be 
married  in  the  near  future  to  Miss  Mol- 
lie  Stafk,  of  Aurora,  Ill. 


Morley  M.  Maddox,  editor  of  the 
Visalia  (Cal.)  Times,  was  married  re¬ 
cently  to  Miss  Mary  Louise  Squire,  of 
that  city. 


F'rank  Stillman,  the  new  editor  of  the 
Odebolt  Chronicle,  is  the  victim  of  ill 
health  to  such  an  extent  that  he  is 
forced  to  seek  a  milder  climate.  It  is 
unlikely  he  will  be  able  to  return  to  his 
desk  before  next  spring. 

(Continued  on  page  II.) 


Fred  R.  Jelliff,  editor  of  Galesburg 
(Ill.)  Republican-Register,  and  Mrs. 
Jelliff  are  visiting  friends  in  California. 

Charles  D.  Warner,  editor  of  the 
Cement  World,  Chicago,  was  honored  in 
Detroit,  last  week,  when  the  supreme 
council  of  the  Scottish  Rite  Masons,  in 
session  there,  conferred  the  thirty-third 
degree  of  the  order  upon  him.  Mr. 
Warner  has  been  engaged  in  newspaper 
work  in  Chicago  for  twenty  years. 


Edwin  Irvin  Haines,  for  the  past  five 
years  editor  of  the  American  Banker,  of 
New  York,  has  resigned  to  become 
editor  of  the  Western  Banker,  published 
at  Omaha. 


Alan  C.  Madden,  who  for  the  past 
two  years  has  been  editor  and  manager 
of  the  Newburgh  (N.  Y.)  Daily  Union, 
has  resigned.  He  will  be  succeeded  by 
W.  T.  Doty,  formerly  of  the  Port  Jervis 
Union. 


Tom  K.  Sigler,  who  has  been  with  the 
Hammond  (Ind.)  Daily  News  for  the 
past  two  years,  has  resigned  to  accept 
the  city  editorship  of  the  Joliet  (Ill.) 
Daily  News. 


George  H.  Gall,  formerly  a  well- 
known  Washington  correspondent,  has 
been  appointed  secretary  of  the  bureau 
which  the  Dominion  of  Canada  will  es¬ 
tablish  at  Washington.  Mr.  Gall’s  sal¬ 
ary  will  be  $4,500. 


Eugene  F.  Baldwin,  editor  of  the 
Peoria  (III.)  Star,  recently  attended  a 
reunion  of  his  class  of  the  Milwaukee 
High  School  of  fifty-eight  years  ago 
The  reunion  was  remarkable  in  that 
fifty  members  of  the  old  class  sat  down 
at  the  banquet  in  the  Pffister  Hotel. 


Seymour  Beach  Conger,  for  the  past 
seven  years  representative  of  the  Asso¬ 
ciated  Press  at  St.  Petersburg,  Russia, 
was  married  in  Leslie,  Mich.,  recently  to 
Miss  Lucile  Bailey. 


George  Zeigler,  for  many  years  busi¬ 
ness  manager  of  the  Peoria  (Ill.)  Jour¬ 
nal,  has  severed  his  connection  with  that 
paper  and  will  establish  an  advertising 
agency  in  partnership  with  Bruce 
Morgan. 


I  W.  C.  Jarnagin,  managing  editor  of 
the  Des  Moines  (la.)  Capital,  and  his 


$3,000.00  Cash 

will  secure  possession  Oklahoma 
weekly  newspaper  and  job  busi¬ 
ness  of  volume  of  $10,000.00 
annually.  Returns  2  owners 
$5,000.00  annually  for  effort  and 
investment.  Well  equipped. 
Proposition  No.  48. 

C.  M.  PALMER 

NewfMPcr  Braker.  >77  Braadway.  New  Vark 


Headquarters  for 

TYPEWRITER  RIB60RS 
TYPEWRITER  PAPER, CARBOR  PAPER 
FOR  ALL  USES 

We  manufacture  the  best  line  of 
TYPEWRITER  SUPPLIES 
on  the  market 

The  S.  T.  Smith  Company 

1 1  Barclay  Street  New  York  Qly 

Telephone  5922  Barclay 
Please  send  for  our  Catalogue  and  samples 
of  Manifold,  Typewriter  l.inen  and  Carbon 
Papers;  also  Price  Lists  of  same. 

DISCOUNTS  ON  APPLICATION 


The  Mobile  Register 

MOBILE.  ALABAMA 

The  Mobile  Register  for  nearly  one  hun¬ 
dred  years  the  pre-eminent  newspaper  of 
iu  state. 

C.  F.  KELLY  &  CO. 

Publishers  Representatives 
New  York  Chicago 


**lllaatrate  Today's  News  Today** 

That’s  our  motto.  We  keep  your  morgue 
systematically  filled  with  the  men  and 
women  who  are  going  to  do  big  things — 
not  has  beens,  but  will-be’s.  And  we  illus¬ 
trate  all  current  happenings,  too.  Someone 
is  outclassing  you  unless  you  take  the  Daily 
Illustrated  News  Service. 

GEORGE  GRANTHAM  BAIN, 

32  Union  Sq.,  E.,  N.  Y.  City. 


Increase  Your  Want  Ads 

Let  me  mail  samples  and  quote  on  my 
succetaful  Want  Ad  Service  “Tips,”  used 
^  over  100  paperiL  including  the  Kansas 
City  Star,  Buffalo  News,  Minneapolis  Tri¬ 
bune,  Des  Moines  Capital,  etc. 

THE  ADAMS  NEWSpApER  SERVICE. 

George  Matthew  Adams. 

2018  Peoples  Gas  Building,  CHICAGO. 


«  GOTHAM  GOSSIP  ” 

is  the  newsiest,  snappiest,  breeziest  and 
brightest  weekly  review  of  life  in  New  York. 
Makes  a  crackajack  feature  for  both  daily 
and  weekly  newspapers.  Only  one  paper  in 
a  town. 

National  News  Service 

O  E.  26th  Street,  New  York.  N.  Y. 


WILBBRDINC 


SITUATIONS  WANTED 


Advertisgmgnts  under  this  classiheatien  will  cost 
One  Cent  Per  IVord 

A  WESTERN  PUBLISHER 

fiaving  succestfully  pttblished  and  managed 
three  corporation  newspapers,  desires  the  gen* 
eral  management  or  business  management  of  a 
publication  east  of  Chicago— corporation  owned 
newspaper  preferred.  Only  publishers  who  are 
willing  to  pay  high-grade  salary  for  proven 
talent  and  caoability  and  financial  acumen  need 
answer.  Address  all  communications  to  Gen* 
ERAL  MANAGER,  care  The  Editoe  and  Pub* 
LisHBR,  New  York. 

CIRCULATION  MAN.\GER, 

Young,  reliable,  good  character  and  habits, 
now  circulation  manager  on  one  of  Indiana’s 
leading  dailies,  desires  similar  position  with 
some  live  Southern  or  Western  Daily.  Can 
give  best  of  reference.  .Address  CIRCULA¬ 
TION  M.ANAGER,  care  The  Editor  and  Pub- 

LISHEK. 

VERY  GOOD  EDITORIAL  AND 

special  writer  desires  engagement  Is  willing 
to  assist  in  general  office  work,  and  to  do  occa¬ 
sional  reporting.  Conservative  paper  preferred. 
•Address  J.  F.  MUNSON,  487  W.  28d  St,  New 
York. 

MISCELLANEOUS 

DAILY  NEWS 

Reports  for  evening  papers,  league  ball  scores 
daily,  special  and  Chicago  news.  Yaid's  News 
Bureau,  166  Washington  st,  Chicago,  IIL 

THREE  DOLLARS  PER  MONTH. 

Pays  for  bright,  snappy,  up-to-date  New 
Thought  department  of  2,000  words  each  week, 
consisting  of  original  stories,  special  papers, 
poems,  helpful  essays,  etc.,  for  old  and  young; 
also  practical  instruction  showing  how  to  keep 
health  and  happiness;  exclusive  territory  given. 
HAWKINS  BUREAU.  The  Editob  aSd  Pub- 
LISHEB  Office,  21  Park  Row,  New  York. 

ADVERTISING  MEDIA 

ILLINOIS. 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News, 
paper  weat  of  New  'York,  and  the  great 
Home  Medium  of  the  Middle  Wett. 

NEW  YORK. 

THE  BUFFALO  EVENING  NEWS 

it  read  in  over  90%  of  the  homes  of  Buffalo 
and  its  suburbs,  and  has  no  dissatisfied  adver¬ 
tisers.  Write  for  rates  and  iworn  circulation 
statement. 

WASHINGTON. 

THE  SEATTLE  TIMES 

The  wonder  of  Northwestern  journalism;  an 
eye  opener  to  the  whole  field  of  American 
newspapers.  Without  a  rival  in  its  vast  terri¬ 
tory.  Its  success  is  paramount  to  that  of  the 
great  city  where  it  is  published. 

Circulation — Daily,  64,222;  Sunday,  80,700. 

BUS.  OPPORTUNITIES 

NEWSPAPER  MEN 

Desiring  to  buy  or  sell  can  do  ao  to  best  ad¬ 
vantage  and  without  publicity  by  writing  to 
H.  F.  HENRICHS,  Newspaper  Broker,  Utch- 
field.  III. 

LEGAL  NOTICES. 

DAH  NANUFAaUUNC  COMPANY 

New  Yoek,  Sept  18,  1910. 

The  annual  meeting  of  the  stockholders  of 
the  Dahl  Manufacturing  Compaq  will  be  held 
at  Manhattan  Hall.  No.  2273  Third  Avenue, 
between  12Sd  and  124th  Streets,  Manhattan 
Borough,  New  York  City,  on  Monday,  October 
3d,  1910,  at  8  o’clock  P.  M.,  for  the  purpose 
of  electing  five  directors  and  two  inspectors 
of  election  and  for  the  transaction  of  such 
other  business  as  may  properly  come  before 
said  meeting. 

ALBERT  DAHL,  Preiident. 

M.  C  DRESHFIELD.  Secretary. 
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TIPS  TO  BUSINESS  MANAGERS. 


Company,  200  William  street.  New 
York,  is  placing  200-iiich  contracts  di¬ 
rect. 


The  following  publications  have  allowed  the  Association  of  American  Ad¬ 
vertisers  to  make  a  thorough  examination  of  their  circulation  records,  and 
have  received  certificates  showing  the  actual  circulation  of  their  publications: 


The  Willie  Sharpe  Kilmer  Agency, 
Binghamton,  N.  Y.,  is  making  5,000  line 
contracts  in  Western  and  Pacific  Coast 
papers  for  the  Swamp  Root  advertising. 


Max  Block,  Buffalo,  is  placing  orders 
generally  for  the  Dr.  Kelly  Medicine  Co., 
same  city. 


ALABAMA. 


NORTH  DAKOTA. 


Lord  &  Thomas,  Chicago,  will  place 
the  advertising  of  the  Quaker  Oats  Co., 
Quaker  Oats,  Chicago. 


KBWS 


_  t'mrgo 

NORMANDEN  ..  (Cir.  9.4S0) ..  Grand  Forks 


ITEM 


Mobile 


Calkins  &  Holden,  250  Fifth  avenue. 
New  York,  is  placing  orders  in  large 
cities  for  Smith-Premier  Typewriter 
Co.,  Syracuse,  N.  Y. 


ARIZONA. 


OHIO. 


Gee)rge  L  Dyer  Co.,  42  Broadway, 
New  York,  is  placing  orders  for  10, 0(^1 
lines  for  the  Endicott-Johnson  Shoe  Co., 
Endicott,  N.  Y. 


(iAZETTE 


PLAIN  DEALER  . Clevel 

(Aucusi,  D,  99,657—8.  114,SS4) 
VINDICATOR  . Yonmeat 


CALIFORNIA. 


Nelson  Chesman  &  Co.,  1127  Pine 
street,  St.  Louis,  is  making  1,0(.X)  line 
contracts  with  Southern  papers  for  the 
Chattanooga  Medicine  Company,  Chatta¬ 
nooga,  Tenn. 


INDEPENDENT 
BULLETIN  .  .  .  . 

CALL  . ^ 

EXAMINER  ... 


•Santa  Barbara 

•  San  Francisco 
^an  Francisco 

•  San  Francisco 


PENNSYLVANIA. 


J.  Walter  Thompson  Co.,  44  East 
Twenty-third  street.  New  York,  is  plac¬ 
ing  eight  inches  seventy-eight  times  in 
Southwestern  papers  for  the  Gleassner 
Medicine  Co. 


TIMES  . ^.  .  .  . 

DAII.Y  DEMOCRAT  .  .  , 
.lOURNAL  ............ 

DISPATCH  . .  .  . 

GERMAN  GAZS^'E  . 
PRESS  . . . . 

times-leadbA  . . 

DISPATCH  AN0  DAILY 
GAZETTE  . 


. Cheater 

. .  .Johnstown 
.  .  .Johnstown 
> . . . .  PIttshnrg 
.  Phlindelphin 
. . .  .Ptttsburs 
WIIkes-Bnrre 

. York 

........ .York 


FLORIDA. 


Nelson  Chesman  &  Co.,  Chicago,  is 
placing  fifty-four  lines  six-time  orders 
in  Southern  papers  for  the  Lung-Ger- 
mine  Co.,  Lung-Germine,  Jackson,  Mich. 


METROI'OI.IS 


Jacksonville 


GEORGIA. 


N.  W.  Ayer  &  Sons,  300  Chestnut 
street,  Philadelphia,  are  placing  15,(500 
line  contracts  to  be  used  in  thirteen  in¬ 
sertions  for  the  National  Biscuit  Co., 
Chicago. 


ATLANTA  JOURNAL 
(jCIr. 

CHRONICLE  ........ 

HERALD  . .  . 

ENRUIRER-SUN 
LEDGER  . .  .  .. 


63,1U3)  Atlanta 

. Ansnsta 

. AnKOSta 

_^. .  .  .  .Colnmbns 
. Colnmbos 


SOUTH  CAROLINA. 


Clague-Painter-Jones  Company,  First 
National  Bank  Building,  Chicago,  is 
placing  orders  in  Western  weekly  edi¬ 
tions  of  dailies  for  the  Calumet  Baking 
Powder  Company,  same  city. 


b.VILY  MAIL  . .  . . . .  Ander^M 

DAILY  RECORD  . Colnmbla 

THE  STATE  . Columbia 

tClr.,  D.  14,047— S.  14,103 
DAILY  PIEDMONT  . Greenville 


The  Frank  Presbrey  Agency,  7  West 
Twenty-ninth  street.  New  York,  is  plac¬ 
ing  orders  in  Southern  and  Southwest¬ 
ern  weeklies  for  the  M.  Hartley  Co., 
299  Broadway,  New  York. 


ILLINOIS. 


POLISH  DAILY  ZGODA 

SKANDINAVEN  . 

WOMAN’S  WORLD  . 

HERALD  . 

HER.4LD-TRANSCRIPT 
JOURNAL  . . 


.Chicago 
.ChIcaKO 
Chicago 
.  .  .Joliet 
.  .Peoria 
.  .  Peoria 


E.  H.  Clarke  Advertising  Agency,  112 
Dearborn  Street,  Chicago,  is  placing  fifty 
lines  thirteen-time  order  in  Southern 
papers  for  the  Yonkerman  Consumption 
Remedy  Company,  Kalamazoo,  Mich. 
This  agency  is  also  making  2,000-line 
contracts  with  Southern  papers  for  the 
\'al  Blatz  Brewing  Company,  Blatz 
Beer,  Milwaukee,  Wis. 


1  he  Ireland  Advertising  .\gency,  Phila¬ 
delphia,  is  placing  eighteen  inches  seven 
times  for  A.  B.  Kirschbaum  &  Co., 
Kirschbaum  clothes,  same  city. 


RECORD 


Fort  Worth 
Houston 
. .  .Waco 
. .  .Waco 


INDIANA. 


CHRONICLE  . 

SEMI-WEEKLY  TRIBUNE 
TIMES-HERALD  ........ 


WASHINGTON. 


The  Foster-Debevoise  Co.,  15  West 
Thirty-eighth  street.  New  York,  is  mak¬ 
ing  5,000  line  contracts  in  Western 
and  Southern  papers  for  the  De  Miracle 
Chemical  Co.,  1907  Park  avenue.  New 
York. 


MORNING  TRIBUNE 


Robert  Fay  Company,  Manhattan 
Building,  Chicago,  is  making  contracts 
with  Western  papers  for  Guth  Chocolate 
Company,  Baltimore,  Md. 


WISCONSIN. 

EVENING  WISCONSIN...  .Mllwnukeo 


CANADA 


Ernest  J.  Goulston,  17  Milk  street, 
Boston,  is  placing  orders  in  Western 
papers  for  the  Boot  &  Shoe  Workers’ 
Union,  same  city. 


Charles  H.  Fuller  .\gency,  Chicago,  is 
placing  forty-two  lines  t.  f.  in  Eastern 
Sunday  papers  for  the  Dr.  J.  H.  Dye 
Medical  Institute,  Buffalo. 


KANSAS. 


ALBERTA. 


GAZETTE 

CAPITAL 


HERALD 


BRITISH  COLUMBIA. 


KENTUCKY. 


R.  Guenther,  115  Broadway,  New 
York,  is  placing  orders  in  Western 
papers  for  the  R.  W.  Hunt  Pen  Com¬ 
pany,  Mother  of  Pearl  Fountain  Pen, 
New  York. 


Lord  &  Thomas.  250  Fifth  avenue. 
New  York,  are  making  contracts  for  the 
National  Oysters  Carriers’  Co.,  Sealshipt 
Oysters,  South  Norwalk,  Conn. 


WORLD 


LonlsvIIIe 

Lonlavllle 


COURIER-JOURNAL 
TIMES  . 


Vlctorln 


ONTARIO. 


LOUISIANA. 


EXAMINER  .  . 
FREE  PRESS 


New  Orlenna 
.New  Orlenna 
New  Orlenna 


ITEM  . 

STATES  . . 

TIMES  DEMOCRAT 


Collin  Armstrong  Advertising  Co.,  25 
Broad  street  New  York,  is  placing  3,000 
line  orders  in  central  Neiv  York  State 
papers  for  Coughlin  Brothers,  Coughlin 
Cough  Drops,  East  Syracuse,  N.  Y. 


Lord  &  Thomas,  Trude  Building,  Chi¬ 
cago,  are  placing  in  large  Sunday  papers 
three  inches,  double  columns,  four-time 
orders  for  Michigan  Stove  Company. 
Garland  Stoves  and  Ranges,  Detroit, 
Mich. 


Montrenl 

Montrenl 


I.A  PRESSB 
LA  PATRIE 


MAINE. 


Lewlalon 


JOURNAL 


Blaine-Thompson  Co..  Fourth  Na¬ 
tional  Bank  building.  Cincinnati,  is  plac¬ 
ing  two  inches  seventy-eight  times  order 
in  Southern  papers  for  Evans’  Chemical 
Co.,  Cincinnati. 


MICHIGAN. 


GET  THE  BEST  ALWAYS! 

(Ulie  ijptttBburs 

Greater  Plttsburfi’s  Greatest 
Newspaper 

HORACC  M.  PORD 
Peoples  Gas  Bldg. 
Chicago 


PATRIOT..Aur.  10.740:  S.  1 1 .858.. Jackson 


Persis  M.  Pomeroy,  225  Fifth  .Avenue, 
New  York,  is  placing  in  large  cities  or¬ 
ders  for  Warner  Brothers  Company, 
Warner’s  Rust  Proof  Corsets,  Bridge¬ 
port,  Conn. 


MINNESOTA. 


TRIBUNE . Morn,  nnd  Evo . Minneapolis 


The  Wyckoff  .\dvertising  .\gency, 
Buffalo,  is  placing  new  contracts  for  3(K) 
inches  in  daily  papers  for  the  Stetson 
Shoe  Company.  Stetson  Shoes.  South 
Weymouth,  Mass.  The  Standard  Paint 


MISSOURI. 


Wallace  G.  Brooke 
Biunswick  Bldg. 
New  York 


E.  P.  Rerrungton,  New  York  Life 
Building,  New  York,  is  placing  orders 
for  Lemaire  Optical  Company.  Leniaire 
Opera  Glass,  225  West  Forty-second 
Street,  New  York. 


DAILY  AND  SUNDAY  GLOBE,  Joplli 


MONTANA. 


NEW  BEDFORD  TINES^ 

Xb#  paper  that  bae  made  Itow  Bedferd* 
HRM.,  th.  (aitMt  growliig  ettg 
In  tb*  world. 

Avarage  to  July  1,  t*l8 

Iniiiiig,  7,840  SHiiSar.  UJSi 

ALFKES  B.  LUKUIB  Trlbnno  Bl^. 
Naw  York  XagnaantatiTa  Haw  Tark 
FBAKK  W.  HZNXZIX  150  Michigan  Ave. 
Waatam  ^praaentatWa  Ohioaga 


NEBRASKA. 


The  Social  Advertising 
Representatives 

who  come  to  New  Orleans  and  thoroughly 
inveatigate  the  local  field,  inTariably  use 
The  Item  and  often  ua.-  it  excluaively. 


Lincoln 


Irving  Rosenbaum,  1123  Broadway. 
New  York,  is  placing  orders  in  New 
England  papers  for  Holzwasser  &  Co., 
Furniture,  1421  Third  .Xt-enue.  New 
York. 


NEW  JERSEY. 


JOURNAL  . .  .  ._^ 

TIMES  . .  . 

COURIER-NEWS 


EliBubetb 

Elisabeth 

Plalnlleld 


THE  ITEM 


Waatam  BapraaantatlTa 


J.  H.  Schenck  &  Son,  Sixth  and  .■\rch 
Street,  Philadelphia,  are  placing  renewals 
and  adding  new  papers  to  the  list. 


NEW  MEXICO. 


5oea  into  over  tt.OOO  New  Orleans  homes 
aily,  and  also  has  o.er  R.OOO  circulation  in 
Louisiana  and  Mississippi,  covering  the  dis¬ 
tricts  most  valuable  for  foreign  advertisers 
more  thoroughly  than  any  other  New 
Orleans  paper. 

ELMER  E.  CLARKE.  Business  Manager. 


JORNAL  DO  CONNERCIO 

OF  110  DE  JANEIEO,  BRAZIL 

A  leading  daily  paper  read  by  all  pur¬ 
chasing  classes.  Its  circulation  covers  an 
area  with  90%  of  the  population  of  South 
.\merica. 

VASCO  AMEU.  Ragroaoutetiva 

Tribune  Building  •  New  York 


MORNING  JOURNAL 


Albuquerque 


NEW  YORK. 


W.  F.  Simpson  Advertising  .Agency, 
.38  Park  Row,  New  York,  is  placing  in 
large  cities  nine  lines  twejity-six  time 
orders  for  DePotters’  Tours,  32  Broad¬ 
way,  New  York. 


BUFFALO  EVENING  NEWS  .  .  Buflulo 
LESLIE'S  WEEKLY  (Clr.  225,000) 

_  New  York 

MESSENGER  OP  THE  SACRED 

HE  ART..  New  YORK 
RECORD  . . . Troy 


JOURN.VL-GAZETTE  .  . 
NEWS-TRIBUNE  . 

,  ..Ft.  Wayne 

TRIBUNE  . . 

.Terre  Haute 

THE  AVE  MARIA  .... 

.  .Notre  Dame 

IOWA. 

(UrcliKK  1,  l!'l 


THE  EDITOR  AND  PUBLISHER. 


DIRECTORY  OF  ADVERTISING  AGENTS 

General  Agents _  Publishers*  Representatives 


advertiseks*  service 

5  Beekmao  St««  New  York 
Tel*  Cortland!  3155 

AMERICAN  SPORTS  PLB.  CO. 

ai  Warreu  Si..  New  Vork 
Tel.  Barclay  7U9S 

ARMSTRONG.  COLLIN  ADV.  CO. 

Broad  Excbande  Bldd.,  New  York 
Tel.  Broad  6148 

CARPENTER  CokCORAN 

2b  Coptlandt  St.,  New  York 
Tel.  Cortlandt  7800 

CONE.  ANDREW  „  . 

Tribune  Bulldlnd.  New  York 
Tel.  Beekman  2792 

DEBEVOISE,  FOSTER  CO. 

15-1 1  West  18th  SI..  New  York 
Tel.  Murray  HUE  5235 

FEDERAL  ADVERTISING  AG’CY 
231  West  39lh  St..  New  York 
Tel.  Bryant  4770 

FRANK.  ALBERT  £t  CO. 

26-28  Beaver  St..  New  York 
Tel.  Broad  5745 

GUENTHER.  RUDOLPH 

1  15  Broadway.  New  York 
Tel.  Broad  1420 

HOWLAND.  HENRY  S..  Adv.  Agency 
20  New  St..  New  York 
Tel.  Rector  4388 
KIERNAN.  FRANK.  &  CO. 

156  Broadway.  New  York 
Tel.  1233  Cortlandt 

MEYEN.  C.  A  CO. 

Tribune  Bldd..  New  York 
Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
44  Broad  St..  New  York 
Tel.  Broad  1420 

THE  SIEGFRIED  COMPANY 
50  Churcb  St..  New  York 
Tel.  Cortlandt  7825 

PENNSYLVANIA 

FROWERT.  PERCIVAL  K. 

Stephen  Girard  BIdd-*  Fblladeipbla 
Tel.  FlIbeH  5137 

MEXICO 

THE  PUBLICITY  COMPANY 

San  Diedo,  9,  City  of  Mexico,  Mexico 


NO  ADVERTISER  can  overlook  the  clientage  of 

“THE  PANHELLENIC *’ 

New  York’s  Daily  Greek  for  there 

is  no  other  way  that  you  can  i  each  the  300.000  1 
Greeks  in  the  U.  S.whoare  a  frugal  andthrihy 
class  of  people.  For  rales,  etc  ,  address 

••THE  PANHELLENIC  •• 

50  Church  Street,  New  York,  N.  Y. 

1 _ Thone  Cortlandt 


American  Home  Monthly 

A  Household  Magazine 

DIstribation  statement  of  onr  100,000 
copies,  zuaraoteed  luontblj,  lent  on  r.- 
qneat,  or  at  rate,  40  centa  a  line. 

HENRY  RIDDER,  Publiaher 

2T  Bpmca  Street.  New  York. 


AUGUSTA  HERALD 

Audusta.  Ga. 

Proven  circulation  is  what  you  fjet  in 
the  Herald.  Circulation  hooks  audited  by 
Association  American  Advertisers. 

Benjamin  &.  Kentnor  Co. 

Foreldn  Representatives 

I  CHICAGO  and  NEW  YORK 


ALCORN.  FRANKLIN  P. 

Flatiron  Bldd-,  New  York 
Tel.  Gramercy  666 

BARNARD  BRANHAM 

Brunswick  Bldd*,  New  York 
Boyce  Bldd*,  Chicado 
Tel.  Madison  Sq.  6380 

KELLY,  C.  F.  H  CO* 

Metropolitan  Bldd*,  New  York 
People's  Ga.s  Bldd*,  Chicado 
Tel.  Gramercy  3 1  76 

KRUGLER,  FRED*K  M. 

150  Nassau  St.,  New  Yoik 
Tel.  Beekman  4746 

NORTHRUP.  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  &  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
SO  Weat  33d  St.,  New  York 

Tel.  Mad.  Sq.  6723 

PUTNAM,  C,  L 

30  W.  33d  St.,  New  York 
Tel,  Madison  Sq.  3613 

SMITH  &  BUDD  •  O 

Brunswick  Bldd*,  New  York 
Tel*  Madison  Sq*  6187 

THE  FISHER  AGENCY 

1 18  East  28th  St.,  New  York 
306  hoyce  H|dd**  Chicado 
Tel.  Madison  Sq.  8556 

I  VERREE  H  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
I  Tel,  Madison  Sq.  962 


PERSONAL  i ' 

1 1 

(Cinttinucd  from  page  9.)  j 

Bertram  \V.  ^'oung.  ilircctur  of  the! 
-Amalganiatetl  I’ress,  Lt<l..  Lomlon,  Eng  | 
land,  sailed  to-day  on  the  Carnnia  for ; 
London,  after  spending  several  months  I 
Canada  studying  business  conditions.  I 

T.  F.  Flynn,  of  the  \e\v  York  office 
of  the  S-  C.  Beckwith  .Special  .\ge  icy. 
is  on  a  trip  through  Xew  York  State. 
Pennsylvania  and  New  England  in  the 
interest  of  the  papers  reprcsenteil  hy  that 
agency. 

Ed.  L.  Keen,  the  general  manager  of 
the  .New  York  office  of  the  United 
Press  Asscx'iation,  has  returned  home 
from  a  two  weeks’  vacation,  which  he 
spent  in  Bermuda  and  .\t!antic  City. 

Lord  Northcliffe,  the  well-known  Brit¬ 
ish  publisher,  who  has  spent  the  past 
month  inspecting  his  interests  in  New¬ 
foundland,  sailed  for  London,  Wednes¬ 
day,  on  the  Lusitania. 

'  W.  H.  Jeffries,  advertising  manager 
I  of  the  Birmingham  (Ala.)  Age-Herald, 
was  in  New  York  this  week  on  business 
connected  with  that  paper. 

;  Milo  W.  Whittaker,  publisher  of  the 
j  Jackson  (Mich.)  Patriot,  spent  the  past 
1  week  in  New  York.  He  was  accom- 
I  panied  by  Mrs.  Whittaker.  j 

-  i 

I  James  A.  Hoyt,  business  manager  of  | 
the  Columbia  (S.  C.)  Record,  was  in 
New  York  this  week  on  business  con¬ 
nected  with  bis  paper. 

I  Edgar  E.  Bartlett,  publisher  of  the 
j  Rockford  (Ill.)  Register-Gazette,  was  in 
i  New  York  this  week.  Mr.  Bartlett  is 


on  his  annual  visit  to  the  foreign  ad¬ 
vertisers  in  the  Eastern  field. 

Eugene  MeSweeney,  formerly  pub¬ 
lisher  of  the  Saginaw  (Mich.)  News  and 
now  president  of  the  United  State- 
Graphite  Co.,  Saginaw,  was  in  New  York  ; 
this  week  on  business  connected  with 
that  concern. 

William  B.  Boyd,  one  of  the  owner.- 
of  the  New  Brunswick  (N.  J.)  Home 
News  and  special  Eastern  representa- ! 
tive  of  the  Duple.v  Printing  Press  Co., 
of  Battle  Creek,  Mich.,  returned  home 
last  week  after  an  extemled  trip  abroad. 

^I.  H.  UeYoung.  publisher  of  the  San  ' 
Francisco  Chronicle,  returned  on  the 
Oceanic  this  week  after  a  two  months’  | 
tour  of  Europe.  Mr.  DeYoung  will  ’ 
spend  two  weeks  in  New  York  before 
leaving  for  the  Coast. 

E.  Howaril  Hooke,  editor  and  pub¬ 
lisher  of  the  Financial  .\ge,  of  New 
York,  has  left  for  L>s  .\ngeles,  where  i 
he  will  attend  the  meeting  of  the  Ameri-  ] 
can  Bankers'  Association,  which  will  he  j 
held  on  October  Ih. 

Jo.sepli  T,  Gleason,  .\nierican  repre- 1 
sentative  of  the  .\malgamated  Press,  j 
Limited,  and  recently  appointed  adver- 1 
tising  representative  in  this  country  of  j 
the  Harmsworth  publications,  sailed  for  ; 
London  Wednesday  on  the  Lusitania. 

N.  Liecty,  publisher  of  the  Schenec-  : 
I  lady  (N.  Y.)  Gazette,  took  part  in  the' 
I  tournament  of  the  Metropolitan  Golf 
i  .Association  held  at  White  Plains ' 


I  Thursday.  ‘ 

I 

R.  N.  Blakeslee,  publisher  of  the  | 
j  Bridgeport  (Conn.)  Post,  spent  the  week 
in  New  York  looking  after  business  in- i 
!  tercsts.  i 


.•\.  L.  Eish,  business  manager  of  the ; 
Portland  (Ore.;  Journal,  arrived  in  New  1 
York  Thursday  on  his  annual  business  1 
trip.  Mr.  Eish  i-  one  of  the  live  ones 
of  the  Northwest.  | 

T.  J.  Barry,  business  manager  of  the  ' 
Detroit  (Mich.)  Free  Press,  was  in  New  ! 
York  this  week  on  business.  I 

Frank  L.  Blanchard,  former  well- 1 ' 
known  newspaper  man  and  writer,  who  ; 
is  now  actively  engaged  in  the  advertis-  i 
ing  field,  addressed  the  Wendell  Phillips  i 
Council,  Knights  of  Pythias,  at  Terrace  , 
Garden  last  Tuesday  on  “The  Making 
of  a  Newspaper." 

The  plant  of  the  Lennox  (S.  D.)  In-  i 
dependent  has  been  purchased  by  M. 
Travaille,  formerly  editor  of  the  Worth-  ! 
ington  Enterprise. 


TAKE  IT  TO 


THE  BRITISH  AND  COLONIAL  PRINTER 
AND  STATIONER 

Established  1878.  Every  Thursday. 
W.  JOHN  STONHILL  &  CO..  58  Shoe 
Lane,  London,  E.  C. 

A  W  EEKLY  JOURN.AL  of  Home,  Colo¬ 
nial  and  Foreien  Printing,  Engraving,  Sta¬ 
tionery  and  Bookmaking  Trades’  Intelli- 

fence.  Mechanical  and  other  Inventions 

llustrated.  Novelties  in  Stationery,  Books 
and  Book  Manufacturer  Patents,  Gazette 
and  Financial  Trade  News. 

Annual  Subscription  (52  issues),  post 
free,  $3.00. 

The  Leading  Paper  in  the  United  King¬ 
dom  for  the  Printing,  Engraving,  Stationery 
and  Allied  Trades. 

SOME  TRADE  OPINIONS. 

“A  representative  printers’  paper.” — In¬ 
land  Type  Foundry,  St.  Louis,  Mo. 

”We  do  not  doubf  but  that  the  P.  and  S. 
is  a  good  printers’  journal  wherein  to  ad¬ 
vertise  our  machinery.” — Paul  Shnieden- 
wend  &  Co.,  Chicago. 

’’Very  p^ular  publication.” — Challenge 
Machinery  Company,  Chica^. 

"The  leading  journal  in  England,  so  far 
as  typographical  matters  are  concerned.” — 
McMillan  Machine  Company,  Ilion,  N.  Y. 

”We  assure  you  we  appreciate  your  pub¬ 
lication.” — Chandler-Price  Company,  Cleve¬ 
land,  O. 

“We  have  long  understood  that  B.  and 
C.  P.  and  S.  to  be  the  leader  of  its  class 
in  the  kingdom.” — Conger  Engraving  Plate 
Company,  Linneus,  Mo. 

American  firms  contemplating  opening  up 
foreign  trade  should  place  their  announce¬ 
ments  in  this  paper. 

Rates  on  application  to  ALBERT  O’DON- 
OGHUE,  634  W.  125th  St.,  New  York. 

Send  for  sample  copy. 


The  School  of 

Hard  Knocksl^ 


\  e*m  page  ol  \ 

The  American  Printe^V|  « 

)  15  dear  ichool  ol  espmence  men  who  *peak^K'A 

authomv— mm  whoir  woedt  will  pm  doiUn^B^ 
and  cenn  >n«o  the  pockets  ol  employer*  and  CfO-^K 
ploree*— maker*,  buyer*  and  teller*  of  pnnung  H 
I  Vou  thouid  bc^^r^in^  (hi*  maga/ine  It’i  the  mlyV 
\  I  tcale  attempted  by  no  other  publtcaiHM  I 

\  i  Thfmany  repfoductionsoflint  printing andengra»M»g  I 
/f  1  appeal  on  It*  page*  are  alone  worth  fat  toore  I 

than  (he  eubacnption  pme  hsery  department  tlw  I 
concern*  the  up-to-date  pnnting  oAcc  receives  %dt-M 
quatr  iteumcnt.  Compoatnon,  Commercial  An,  M 
Paper  Ink.  Designing.  Process  Engraving, 
Butme**  Syuem.  Booknuking—aJI  aie  haiitflM 
in  an  imemrly  prartKal  way 
A*  an  advennmg  medium  The  Amtricao 
^^^B  ^^^*^'*'*'^^^***^^***^^^  ligiveanoduph-^^^r 
1^^^^  camtofctrculMion.  fhegreueviteU- 
m  of  pnnung  machinery  and 
pnniing-amce  cqwptnent 

liberally,  foe  m  yteU*  them  gieatet  mum*  lot  tbeit 

publication  in  the  world  Write  today  fm  sample  copy.  If  yon  aa^  I 
(hmg  to  «ll  (h«  w  uaed  in  the  modern  prmtshop.  get  our  me  card.  I 
Sataenpuea  f  —  y—  -^-it  TiTinki  TT r.  1 

Oswald  PubUahiM  Company,  }S  City  Had  Placo,  New  York  Qtj  I 


Botfidd  Engraving  Co, 

29  S.  7th  Street,  Philadelphia,  Pa. 

Always  on  Time 

DEEP  ETCHED  CUTS  ON 
ZINC  OR  COPPER 

Best  Work  at  Lowest  Price 

L«t  ns  estimats  on  your  next  order. 
Onoe  *  onstomor  always  a  ouatomar. 


i)  OP  XIV 
/  24  HOURS 
OUT  OF  24£ 


miASTESTU 
t  ENGftAVERS) 
ION  EARTH  , 


PHOTO  EN(»W 

134  Nassau  sun  ToL  4IM,4  Bsakmaa 


THE  LOVEJOY  CO.  Katablished  1853 
ELECTROTYPERS 

and  Manufacturers  of  Electrotype  Machinery 

444-446  Pearl  Street  New  York 

E.  D.  Voren,  publisher  of  the  Clarks¬ 
ville  (Ark.)  Democrat,  has  disposed  of 
his  interest  to  R.  B.  Holbrook. 


Tbe  Garwood  Dectric  System 

Permits  the  press  to  be  run  constantly  and  economically  at 
any  point  in  the  speed  range.  These  are  only  a  few  reasons 
why  the  GARWOOD  ELECTRIC  SYSTEM  leads  all  others. 

Garwood  Electric  Company 

N«w  Tork.  Philadelphia.  Chicago.  St.  Lonis*  Ptttahurd 


THE  EDITOR  AND  PUBLISHER, 


October  1,  1910. 


MAINE’S  GOVERNOR 


Colonel  Frederick  W.  Plaisted  a  Hard 

Working  Editor  for  Many  Years, 
Charitable  in  the  Treatment 
of  His  Adversaries  and 
Has  Many  Friends. 

"Maine’s  next  Governor  has  been  a 
hard-working  editor  since  he  was  grad¬ 
uated  from  the  St.  Johnsbury  (Vt.) 
Academy  in  says  John  \V.  Car- 

berry  in  tile  Boston  Globe,  “.\fter  he  left 
school  he  edited  a  weekly  paper  in 
Presque  Isle,  Aroostook  County,  for  a 
year  or  two,  then  joined  his  father  in 
the  publication  of  the  New  Age,  a  Dem¬ 
ocratic  weekly  of  Augusta.  Since  he 
became  of  age,  Col.  Plaisted  has  lived 
at  the  State  capital. 

"Col.  I’laisted  has  lieen  a  man  of  con- 
stand  occupation  and  with  little  recrea-, 
tion.  .\s  an  editor  who  personally 
wrote  the  greater  part  of  the  contents 
of  his  paper,  took  a  turn  at  setting  type, 
and  ran  the  press  if  his  subordinates 
were  not  available,  he  has  had  few  op¬ 
portunities  for  diversion. 

“Col.  Plaisted's  editorial  pen  is  never 
caustic.  No  partisan  editor  in  Maine 
has  ever  been  more  mild  or  charitable 
in  the  treatment  of  his  adversaries. 
Maine  newspapers  are  strictly  partisan, 
and  their  editors  flay  the  opposition 
with  the  rhetorical  knout.  But  Col. 
Plaisted's  weapon  was  handled  with 
discrimination,  and  he  declined  to  oiien 
many  a  wound  in  the  flesh  of  a  Repub¬ 
lican.  He  is  therefore  singularly  freei 
from  the  animosities  that  are  engen-  j 
dered  by  the  pen  whose  point  is  dipped 
in  vitriol.  j 

“Fred  Plaisted’s  greatest  enjoyment 
has  come  from  his  devotion  to  Free  Ma¬ 
sonry.  Ho  joined  the  order  when  very- 
young.  and  there  is  no  more  ardent  Ma¬ 
son  in  the  State  than  he.  nor  none  bet¬ 
ter  versed  in  the  mystic  rites.  From 
the  head  of  his  own  lodge  he  has  been 
raised  to  the  commanding  position  in 
the  State  of  the  Blue  Lodge  and  the 
Knights  Templars.  He  has  been  a 
prominent  figure  for  years  at  all  gather¬ 
ings  of  Masons,  and,  in  fact,  his  idea 
of  a  vacation  has  been  a  Masonic  con¬ 
clave  or  outing. 

“He  has  taken  the  same  keen  interest 
in  the  Elks,  and  has  served  as  exalted 
ruler  of  the  Augusta  lodge.  Occasion¬ 
ally  he  has  taken  a  fall  trip  into  the 
woods,  but  he  is  not  a  mighty  hunter. 

“Fred  Plaisted  has  lived  about  as 
simply  as  one  can  in  a  city.  Up  to 
three  years  ago  he  boarded  in  an  Au¬ 
gusta  hotel.  In  1907,  during  his  second 
year  as  mayor,  he  married  Miss  Frances 
Gullifer.  of  Milbridge,  and  then  he  ob¬ 
tained  a  home.  He  rented  a  house,  and 
he  still  pays  rent. 

“Before  their  marriage  Mrs.  Plaisted 
was  an  assistant  to  the  editor  of  the  New- 
Age.  Being  a  young  woman  of  business 
capacity,  Mrs.  Plaisted  has  divided  her 
time  between  home  and  the  editorial 
sanctum.  Since  the  colonel  has  been 
mayor  many  of  the  details  of  the  man¬ 
agement  of  the  paper  have  rested  on 
her  shoulders. 


SCOTT  “Multi-Unit”  PRESS 


This  machine  is  the  latest  and  greatest  achievement  in  Newspaper  Press  Construction. 
Its  superior  design,  complete  accessibility  and  the  fine  materials  used  distinguish  it  above  all 
other  presses.  This  press,  a  DoaUe  Qaadruple  Combination  Octuple  Machine,  is  built  lor 

The  Worcester  Telegram 

and  is  now  being  tested  in  our  factory  in  Plainfield,  N.  J.  All  newspaper  publishers,  pro¬ 
prietors  and  managers  are  invited  to  inspect  this  remarkable  machine  during  these  tests,  which 
will  terminate  Wednesday,  October  5th,  when  the  machine  will  be  taken  down  for  shipment. 

This  Machine  is  a  Distinct  Departure  in  Newspaper  Press  Construction 

No  cast  iron  is  used  in  any  part  of  it.  The  frames  (5  inches  thick),  cylinders  and  printing 
cylinder  gears  are  of  SEMI-STEEL,  smaller  gears  are  steel  and  bronze,  main  driving  gears 
are  of  MANGANESE  STEEL,  all  small  parts  cast  on  forged  steel. 

Occupies  Smallest  Floor  Space — Yet  Most  Accessible 


scon  “Spe«l  King”  PRESS 


Fastest  Newspaper  Press  Ever  Built 

4  page  papers  from  4  plates. 

6  and  8  page  papers  from  8  plates. 

10  and  1-2  page  papers  from  12  plates. 
16  page  papers  from  16  plates. 

Many  in  successful  operation 


Capacity, 
24,000  per  hour- 


ASK  THE  USERS 


WALTER  SCOTT  &  COMPANY 

DAVID  J.  SCOTT,  General  Manager 

Main  Office  and  Factory:  PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 


New  York  Office 
41  Park  Row 


Chicago  Office 
Monadnock  Bi’k 


“The  colonel  started  out  on  July  20  to 
campaign  for  Governor,  and  that  date 
Mrs.  Plaisted  assumed  the  sole  direction 
of  the  New  Age.  The  colonel  had  such 
confidence  in  his  wife’s  judgment  that 
lie  did  not  consider  it  necessary  to  even 
make  suggestions  as  to  the  policy  of 
the  editorial  utterances  while  he  was 
on  the  stump. 

“Mrs.  Plaisted  does  not  aspire  to  po¬ 
litical  sagacity,  and  she  is  quite  content 
to  let  the  colonel  follow  his  own  views, 
but  when  it  comes  to  running  the  news¬ 
paper  her  knowledge  and  interest  are 
invaluable  to  the  very  busy 
While  the  co’.'-nel  is  govei  .s. 

Plaisted  will  probably  keep  on  telieving 
him  of  the  details  of  editorial  manage¬ 
ment." 


PRAISED  NEWSPAPERMEN. 


distribution  in  detail  credits  the  cities 
of  Duluth  and  Superior  with  a  daily 
average  of  10,018  and  a  Sunday  average 
of  13,096.  The  surrounding  country  is 
credited  with  a  daily  average  of  10,526 
and  a  Sunday  average  of  7,659. 


Secretary  Wilson  Values  Acquaint¬ 
anceship  with  Men  of  Press. 

In  a  recent  interview  at  Columbus, 
O..  Secretary  of  .\griculture  James  Wil¬ 
son  is  quoted  as  saying: 

“There’s  something  wrong  with  the 
public  official  who  doesn’t  get  along  with 
the  newspapermen. 

“I’ve  encountered  many  newspaper¬ 
men  in  my  long  public  career,  but  my 
troubles  with  them  have  been  few  and 
far  between. 

“Most  men  value  the  confidence  and 
acquaintance  of  the  men  of  the  press, 
and  rightly  so. 

“Not  one  time  in  a  thousand  does  a 
public  official  or  private  citizen  have 
occasion  to  regret  the  confidence  he  im¬ 
poses  in  men  of  the  press.” 

BUSINESS  OFFICE  NOTES. 

The  Duluth  (Minn.)  News  Tribune 
has  published  a  detailed  statement  of  its 
circulation  for  the  three  months  ending 
July  31,  1910.  The  average  circulation 
during  that  period  was:  daily,  20,544, 
and  Sunday,  20,755.  A  table  showing 


The  management  of  the  Milwaukee 
Evening  Wisconsin  announces  an  in¬ 
crease  of  $18,755.37  in  foreign  advertis¬ 
ing  for  the  past  eight  months  of  1910 
over  the  same  period  of  1909. 


CHRISTIAN  NATION 

Oldest  and  now  the  only  weekly  in  the  Re¬ 
formed  Presbyterian  (Covenanter)  Chuseb 
in  America. 

26lh  Year  Under  Same  Management 

Officially  endorsed  by  the  denomination;  the 
only  religious  weekly  of  national  impor¬ 
tance  covering  in  itself  alone  an  entire  de¬ 
nomination — that  wealthy,  cultured,  ster¬ 
ling  people,  the  Scotch  and  Scotcb-Irish 
Presbyterians  in  America. 

C  ireulatioa  Not  Duplicated  by 
Auy  Other  Dcnooilnatioual  Paper 

Rate  10c.  Business  accepted  direct  or 
through  any  authorized  and  reliable  agency. 

Tribune  Building  New  York 


lUustrations 

We  do  good  illustrative  work 
of  all  kinds. 

We  are  practical. 

We  understand  engraving. 
Our  artists  are  competent. 
Day  and  night  staffs. 

The  EthridgeCompany 

Madlaou  Square  Bulldiue 

2S  East  2«tta  St.  NEW  YORM 


New  Daily  for  Michigan. 

.■\  recently  organized  stock  company 
has  purchased  the  Boyne  City  (Mich.) 
Citizen,  which  has  been  under  the  man- 
.agement  of  George  W.  Baster.  The 
new-  company  comprises  Eugene  May,  J. 
R.  .\ldendiffer  and  L.  H.  White.  It  is 
planned  to  launch  a  daily  in  the  near 
future. 


'o 


